SEO PowerSuite

Workflow

This guide will lead you through the main SEO
activities to help you efficiently organize your SEO
process and achieve top rankings that will generate
more sales.

The guide is meant for SEO PowerSuite users, so it
tells where to find or enter data in the SEO PowerSuite
tools.

However, the SEO advice you get here will certainly
help even if you're not using our tools yet.

To try SEO PowerSuite, just download the free
version at http://www.link-assistant.com/download.html


http://www.link-assistant.com/download.html
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Create a winning SEO campaign
(your SEO PowerSuite workflow explained)

SEO PowerSuite is a comprehensive pack of 4 SEO tools, each dealing with a
particular aspect of SEO. The package has all you need to get top search engine
rankings and see your traffic and sales boost. Check out the step-by-step guide
below to create an SEO campaign that's a smashing success — and a snap.

Prepare
Improve
backlinks
Build quality Find target
backlinks keywords
Assess
Get rid of Check current
toxic links rankings
Optimize Fix on-site
pages issues
Improve
website

| 1.Find your target keywords

Decide on the keywords you'll be building your SEO campaign around.

Step 1: Get keyword ideas. Run Rank Tracker and follow the Wizard's
instructions to create your first project. Switch to the Keyword Research
workspace, and press (;J sugcest tO have hundreds of great keyword ideas
generated for you with the use of over a dozen keyword research methods.
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Step 2: Pick keywords with most profit-generating potential. Look at your
keywords’ KEI (Keyword Efficiency Index) to choose the most profitable keywords.

The terms with a green KEI are frequently searched for and have pretty low
competition. Simply put, these can bring you lots of visitors — while being
comparatively easy to rank for.
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| 2. Check your website’s rankings
Run a ranking check to see where your website currently stands.

Step 1: Select your target search engines and run the check. Press Q) st
in Rank Tracker and choose your target search engines to see your website’s

current ranks for the selected keywords.

Copyright © Link-Assistant.Com 4



http://www.link-assistant.com

_... SEO PowerSuite SEO Workflow

[®) Expand al Select al

(%) Colapse all

- EE usa

b Google

v/ | Bing US

' Yahno!

B (= S2 united Kingdom

b Google.co.uk
Google.co.uk (Mobile’

Group by, country =

Language

English
English
English

English
Google.co.uk (sear

+ 2 Bing UK
e

English

Step 2: Identify keywords you need to focus on. Take a look at your current
ranks — you may be ranking well for some terms already. Spot keywords your
website doesn't rank high for, and concentrate your SEO efforts on those.
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| 3. Detect on-site issues and fix them

Run a site audit to reveal errors and warnings that are holding your rankings
back.

Step 1: Scan your website. Run WebSite Auditor and enter your website’'s URL
to start the analysis.

Step 2: Find your site’s weak spots. Take a close look at the factors with
error and warning statuses. Switch between Details and Recommendation to see
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problem pages and get tips.

SEO Workflow

Make sure you fix errors and deal with warnings accordingly to make your

website search engine friendly.

l:‘.m.-lu C)Lﬂﬁ

G2 142 D 119

AR BB ] auASRTY

D Pages wilh 4o sialus code

O Pages with 302 recirect
O Pages wilh 300 rede et
& Pagai wilh bl retesh
D Paphi wilh dtha Cnsalar

Encoang and fechaical aciors

Fages with 302 redirect

Factor status: m
CEreCiS i3 [y Mo Bemited, Cacn Tl Dulails tadie

There are 302 redirects found on your websit

to see all redirects and make sure thattheir u From eede gt issuid. To make sune 3 rednech
B P00 W A B RS

The absence of 302 radirects does not gua
are sel up comectly, check your website for
i iegbeded of Joiig. Saarch engines mishl consnud
Mt Aice Tt T pODIarty Dk e Tl R0

About this SEO factor:

2 redirects are temporary so thg
the old URL, and diz

| 4. Optimize your landing pages

Create relevant, keyword-rich content using specific optimization tips.

Step 1: Analyze your pages. Go to the Content Analysis module in WebSite

Auditor, select the page you'll be optimizing, and enter your keywords. Let the

software run a quick analysis of your page to get your page’s current

optimization rate, details on keyword usage and other SEO stats. Pay attention to

any factors with an Error or Warning status. Switch to the Competitors tab for

details on how your top-ranking competitors are optimizing any given page

element, and the Recommendation tab to get specific, keyword- and page-

targeted advice on how to improve your page's optimization.
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Step 2: Edit your page’s content. Switch to Content Analysis > Content Editor for
an editable live preview of your landing page. Look at the factors on the left,
and make the necessary changes to your page’s content right in the right-hand
view. Follow the tips you got at the previous step; the on-page stats and your
optimization rate on the left will recalculate in real time, as you type.

Once you've finished editing your page and reached the desired optimization
score, hit Save page to save the newly optimized HTML to your hard drive, and
upload it to your site to see your rankings (hence visits, hence sales, remember?)
skyrocket.
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| 5. Eliminate harmful links

Examine your backlink profile and get rid of the links that are dragging your
rankings down.

Step 1: Evaluate your backlink profile. Run SEO SpyGlass and enter your
website’s URL to collect your backlinks.

Go to the Link Penalty Risks tab, select your backlinks, and hit (D usate  to see if
some of them may be doing your website more harm than good.
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Take a closer look at links with a penalty risk over 40% and examine these pages

to decide which of the links need to be removed.

Step 2: Get rid of bad links. If possible, reach out to webmasters of sites

spammy links come from, asking them to take the links down. If there’s a large

number of harmful backlinks in your profile, or if outreach proves ineffective, you

can tell Google to ignore these links by disavowing them.

To generate a disavow file in SEO SpyGlass, select the links you want to disavow,

right-click them, and hit Disavow backlinks. Go to Preferences -> Disavow/Blacklist

Backlinks to review your disavow file, and hit Export to save it on your computer

when it's ready.
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| 6.Build quality links

Expand your link profile with relevant, high quality backlinks.

Step 1: Discover link prospects within competitors’ backlink profiles. Create
projects in SEO SpyGlass for your best ranking competitors to see where they
got their backlinks from. In a competitor's project, hit () uss==  to analyze their
backlinks” quality. Pay attention to backlink authority factors like Page and
Domain PR (or Moz's PA/DA), Domain Age, Link Value, etc., and identify top link
sources. Export your shortlisted links through File -> Export or by copying them
to a spreadsheet. Submit the file you created to Google Disavow Tool, and

voila - Google will know which links to ingore when deciding on your website’s
authority.
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Run LinkAssistant and create a project for your site. Use the File ->Import option
to load the link sources you've exported from SEO SpyGlass.

Step 2: Find more quality link prospects. In your LinkAssistant project,

ay teekfer - to find relevant link opportunities using LinkAssistant’s new-school
prospect research methods. Select any method you'd like to use, and feel free
to repeat the search for as many methods as you need. As it finds prospects,
LinkAssistant will automatically fetch their email addresses so you can reach out

to them instantly right from the app.
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Step 3: Reach out. In your LinkAssistant project, click Emal to contact

potential partners and inquire if there are link opportunities available, such

as guest posts, listings in quality business directories, or others. Make use of

LinkAssistant's ready-made email templates or create your own, completely

custom ones.

Link Prospects Backinks Rusking Facton

=| -p-ch D.‘ui’l {:J.'pd.r: B trm

; _E"m- hitpart0D1aratian nst

. Fromc

—— Exn@ha-saud net
ol Sebjact D you accapl quas! pasts?

[ cwrstr of Bt 000 seabean.net,

Copyright © Link-Assistant.Com

Prospect Email

Mail template Guest Posting Inguiry

+ Prospect Domain

10


http://www.link-assistant.com

_.. SEO PowerSuite SEO Workflow

Find the most profitable keywords
(with the help of Rank Tracker)

Discover traffic- and sales-generating keywords that are easy to rank for

Looking for a product or service, your potential customers turn to search
engines. They type in a search term, or a keyword, and find your site in the top
results — provided you've invested some serious SEO effort into this particular
term.

But as people’s habits vary, they can use hundreds of different word
combinations to describe one and the same thing. That's why the starting point
of any SEO campaign is finding all keywords people may use and picking the best
ones to focus your SEO work on. Here's how the process goes:

Pick seed Get Choose the Analyze Build a
keywords suggestions best terms difficulty keyword map

| Step 1: Decide on your seed keywords

Seed keywords are terms that will be used as base keywords in your keyword
research. Rather than coming up with the terms yourself, you can get your seed
keywords collected in Rank Tracker right upon project creation from Google
AdWords and Analytics.

Let Rank Tracker do the initial search. Run Rank Tracker and create
a project. Click Authorize Google AdWords Account at Step 2 and enter your
credentials for Rank Tracker to fetch keyword suggestions that are relevant
to your site’s content. Hitting Authorize Google Analytics Account will get you
keywords right from Google Analytics — the ones that are already bringing you
traffic. Click Next once access has been authorized — you'll now see a list of 30
keywords, fetched right from AdWords and Analytics.

Copyright © Link-Assistant.Com 11
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A Connad your Google AdWards account Conned your Google Analytics account

v Wi guaraniee that your privacy is absolulely safe. The login information remains confidential: it's saved on your computer and
transferred straight to Google Analylics withoul any third paity inteifering

You can skip this step by clicking Next if you donm'want your Google Analytics and AdWords acoount integrated.

Tip: Think of your own keyword ideas. Consider adding 5 to 10 phrases
yourself. Think of the words that best describe what your product is or does
— keywords you think customers could use to search for your site in search
engines.

Let's say your website sells digital cameras — in that case, your seed keywords
could be digital cameras, buy cameras online and online camera store.

| Step 2: Discover new keywords & keyword groups

Once you've created your project, continue the research to get a comprehensive
list of potential keywords to target.

How-to 1: Use Rank Tracker’s powerful research methods. Select and copy
one or several of your seed keywords from your Rank Tracker workspace. Then
switch to the Keyword Research module, press .. and select a research
method that will be used to get suggestions. If you are unsure about which
method to choose, Google AdWords Keyword Planner is a good starting point
that will generate hundreds of keyword ideas.

Copyright © Link-Assistant.Com 12
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Step 1: Choose Keyword Research Method

Please choose a keyword research method from the list below. Because different research methods produce different
results, we recommend you try them all and find out which one best fits your needs. If unsure, use Google AdWords
Keyword Planner (former Keyword Tool).

Keywords related to the niche of the market

A Google AdWords Keyword Planner & Google Autocomplete

'/ cp3 _"_: 0Ox
& Google Related Searches [M Bing Search Suggestions
[3 Bing Related Search Yahoo! Search Assist

At Step 2, paste the seed keywords you just copied, and Rank Tracker will search
for new keywords based on the ones you've specified.

If you need to, at this step you can also specify negative keywords to filter out
certain terms from the research, and ensure you only get relevant, spot-on
suggestions.

Step 2: Specify Initial Keywords

Please use the text area below to enter some "big” keywords that best describe your business or niche. Rank
Tracker will use them to find synonyms and related terms with Google’s Related searches section.

Enter your keywords {one entry per line):

salsa

zalsa school
salsa classes
learn salsa online

Negative keywords
Enter negative keywords:
sauce

cooking
recipe

Copyright © Link-Assistant.Com 13
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How-to 2: Fine-tune your keyword groups. When Rank Tracker finds keyword
suggestions for you, it will also automatically group those terms into semantic
keyword groups so you can focus on entire topics instead of individual terms,
and easily manage and navigate through an uncluttered, organized workspace.

If you need to reorganize the groups a little, you can merge several groups

into one (by selecting the groups, right-clicking the selection, and hitting Merge
groups), or move keywords from one group to another (by selecting the keywords
you'd like to move and hitting the Move To Another Keyword Group button.)

(. Suggest Add = Update [E] Move Ta Another Miove Ta Target
"5 Keywords Keywords — KEI Keyward Group Keywaords Module
Keyword Groups Hislory - 2 groups 5
All keywords
32,860 « o Low - W 29.534 12,564
all music
ana gabriel L Keyword = & of Search... Competiian KEI Expt
arfists 1 concers in nyc 14800 Low 13320 m
- u
. 3 2 nycconcens 8.100 Law 7.290
i 3 concerts nyc 4,400 Law 3.960 W
club music
4 concers in ny 1.000 Low Qo900 m
Merge groups I 5 concer nyc 1,000 Low 0.900 m
free concerts
6 nyconcers 880 Lo 0Faz m
RIS 7 brooklyn concerts 590 Low 0531
music chart 8 concers ny 480 Liow 0.432

Tip 1: Use multiple research methods. Repeat the process for other research
methods if you feel you could use more keyword ideas — each method will
generate from dozens to hundreds of new suggestions.

" Google Autocomplete, Bing Search Suggestions, and Yahoo! Search
Assist will give you suggestions from these search engines’ search boxes.

= Google Search Console and Google Analytics will let you import the
keywords you already rank for, and the ones that are bringing organic
traffic to your site.

= Google and Bing Related Searches are both great sources of long-tail
search terms (longer, more specific keyword phrases). These research
methods will produce keywords that are 1 word longer than your original
term — perfect for long-tails!

Copyright © Link-Assistant.Com 14



http://www.link-assistant.com

_.. SEO PowerSuite SEO Workflow

Google AdWords - by Target Page will give you a list of keywords
associated with any webpage you specify (either your own or a

competitor’s).

Google Trends is great for popular queries and trending topics in Google
search that are related to your industry.

Competition Research will harvest keywords from your top ranking
competitors’ meta tags.

SEMRush, Keyword Discovery, Yandex Wordstat, and a few other third-
party keyword sources will provide search term suggestions from their own
keyword databases.

Word Mixer, Word Combination, and Misspelled Words will shuffle up
the keywords you've entered to build many more variants of key phrases,
and offer popular mistyped queries associated with yours.

Tip 2: Add local modifiers and brand names. Some of the keyword suggestions
you just got may appear way too general — especially if you're just starting out
with SEO for your site. It's a good idea to make the keywords more specific and
relevant to your particular business by combining them with local modifiers and
brand names.

In your Rank Tracker project, copy all keywords you've got by now. Hit - &5,
again, and select Word Combinations from the list of research methods. Paste
your main keywords into the field on the left, and enter the relevant brand
names and/or locations in the field on the right — these will be mixed with your
keywords and produce lots of long-tails.

Copyright © Link-Assistant.Com 15
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Step 2: Specify Keywords For Word Combination

Use the text areas below to enter keywords for creating various keyword combinations. Please specify how many parts will be combined in
your suggestions (youll have a comesponding number of text areas at your disposal). For example, if you choose 3 parts, Rank Tracker will
build keyword suggestions from what stands in three different text areas. This is a great way to quickly creale multiple keyword variations.

Enter your keywords (one entry per line):

buy cameras Baston
cameras and accassorias A
digital camera Canon
onlime camera store Hikon

Select the number of parts to combine: 2 :

| Step 3: Choose the most efficient terms

At early stages of keyword research, the two crucial factors to look at are
keyword demand (aka number of searches) and competition. The former is
the number of times the keyword is searched for monthly, and the latter is the
number of sites competing for the term in search engines’ results.

Search volume to competition ratio lies in the basis of Rank Tracker's KEI
(Keyword Efficiency Index) formula. The index will let you quickly single out
keywords that can bring you lots of visitors — while being comparatively easy to
rank for.

Number of searches)?

KEI = -

Competition

As Rank Tracker finds keywords for you, it'll automatically collect their efficiency
stats so you can easily spot terms and topics with the biggest potential.

How-to 1: Analyze the KEI column. Go through your keywords and keyword
groups and take a closer look at the KEI column to spot the most efficient terms
(the higher the KEI value, the better). You'll also see the total KEI and expected

visits for each keyword group, which can be handy in evaluating how efficient
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your efforts will be if you target the entire group with one page.

Decide on the most efficient terms and groups you'll be targeting - both
keywords you can integrate into the existing content on your site, and keywords
you'll need to create new pages for. Depending on the size of your site and the
time you're ready to spend on SEO, the number of terms you'll want to pick may
be different. It's totally fine if you only choose a handful of keywords for now -

you'll be able to go back at any point when you're ready to target more terms.
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How-to 2: Evaluate buying intention. Another useful angle to look at your
keywords from is their profit-generating potential. Some terms may seem
appealing when you look at their search volume, but here's the twist: most of the
frequently-searched-for terms are purely informational. While ranking for these
will attract visitors to your site, they are unlikely to bring you a lot of sales. Go
through your keyword list in Rank Tracker and ask yourself about every term: Is
the searcher ready to buy? If the answer’s a definite “yes”, then you are looking at
a Buy Now keyword — these guys tend to convert like crazy.

To help you evaluate buying intention, Google AdWords’ Cost Per Click can be
a useful metric. Cost Per Click gives you a pretty solid idea of how well a term
converts — basically, the higher the cost, the better it'll sell. It's pretty intuitive —
the more an AdWords advertiser is paying per click, the more valuable that traffic

must be for them.
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Switch to the PPC Analysis tab in Rank Tracker to find which of your keywords

will convert better than others. Click on the header of the Cost Per Click column

to sort your keywords by their Cost Per Click (i.e. their potential conversion

rate), and spot the costlier terms you can incorporate into your organic keyword

strategy.
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How-to 3: Make top terms your target keywords. When you've picked your
top efficient search terms, click Move to Target Keywords Module to add them to
your main Rank Tracker workspace (to move an entire keyword group, select all
keywords within it). You'll start mapping and tracking these keywords soon.

The terms you haven't added to your target keywords will stay right in the
Keyword Research module, so you can go back and review them anytime later.

Tip 1: Avoid the highest competition. If you are just starting out with SEO
for your website, you'll probably want to remove all keywords with extreme
competition values (even if the KEI is good) — at least for now. With millions of
sites competing for rankings for a given keyword already, it'll take you a good
while to rank high for the term.

Tip 2: Select keywords with the best KEI out of the remaining ones, and ignore
the ones with the worst — these are the terms with crazy competition and not-
so-many monthly searches, so optimizing for them is hardly worth the effort at
this point.
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| Step 4: Analyze keyword difficulty

By now, you have a list of terms with promising KEI values and relatively low
competition under Target Keywords > Keyword Map. It's time to calculate Keyword
Difficulty and see if the competition is not just low in numbers, but also not that
high in quality. When Rank Tracker calculates Keyword Difficulty, it looks at the
10 top ranking pages for every term and analyzes all kinds of SEO stats about
each page: the number of linking domains, on-page optimization rate, Alexa
rank, social signals, domain age, and others.

Keyword Difficulty will let you estimate the work required to get your site to show
up in the top results, and help you decide which page of your site you should
target each keyword group with.

How-to 1: Switch to the Keyword Difficulty tab. Pick a keyword group you'll be
analyzing and select all keywords within it. Navigate to the Keyword Difficulty tab
and hit s &ieoman to calculate the value (mind that the check may take a while,
depending on the number of keywords you are updating the value for). The
higher the score, the more SEO work it'll take for you to unseat your competitors.

ote Wave Te Andthar Antgh Keywords ) )
ywrord Deffioulty [ ] Keyword Growp o To Landng Page ’ 7 E
all pop artists SEQ Analysis, Koyword Difficulty PPC Anabrsis.
2,660 1,017 57.6 Search Enging: & Google (USA)
[ Kaywond = # of Searches Expecied Vials Tage
1 famous pop arists 1,300 447 Google AdWords K
2 top arksts of 2014 BED 334 Google AdiWords K
e | ] Soogie Ao .
Overall Keyword Difficulty: 63_0 -fq Upcate top artists 2014
=R Page URL Defficuly s Stesinkin.. Stesinkin.  On-pagec Alxsrack  Socalsgn..  Domain age

1 RBlp e Bl Soard CoOmshansie ar-andr201 40 - A [CE-N 16 354 3im 1Efa H B45 19y 9m
w Ballbgard comdartistsAop-100 [-TR-R 25 35471 243 . 1554 W 300 19y 9m

board comichans/amst- 100 756 M 52 /IT1 MTE 1554 m B850 18y 9m

Tip 1: Analyze individual competitors’ scores. Take a look at competitors’
individual scores and go through the detailed SEO analysis of each site to
uncover your competitors’ strengths and weaknesses and see what it is exactly
that makes them rank high for the term. Below, you'll see the same metrics for
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your own page (the one that is found in the SERPs for the keyword or the one

you've matched to the keyword), so you can see how different aspects of your

SEO compare to competitors'.
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Tip 2: Use tags to easily browse through your keywords. By right-clicking your

keywords and selecting Add tags to selected records, assign tags to your keywords

according to their Difficulty score. You'll probably want to start optimizing for

the easy ones first and save the more difficult terms for later; these tags will also

come in handy at the next step, when you'll be choosing which keywords should

go on which pages on your site.
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| Step 5: Build a keyword map

Now that you've picked the most cost-effective target terms for your SEO
campaign, it's time to build a keyword map and distribute your keyword groups
between your site's pages.

How-to: Assign keyword to pages. Go through your keyword groups and
assign them to specific landing pages you're going to target these groups with.
To do that, select the keywords you'd like to assign to a page, and hit the Assign
Keywords To Landing Page button. This way, Rank Tracker will associate specific
pages of your site with the keyword groups of your choice, letting you know if

a different page of your site appears in search results instead of the intended
page. Under the Landing Pages tab, you'll be able to easily navigate through your
keyword map by landing pages’ URLs to instantly see all keywords associated
with any given page.

m Agdd = Updai= . Updats Mewve To Anather Asgign Keywords
+ Keywords — KEI et Keyword Difficulty [ Keyword Group To Landing Page

Heyword Groups | Landing Pag: http:/Mast.fm

Ao 2,6... 996,327 58.7 Search Engine
{ [hemepage] 14

[arlists Keyword # of Searches Expacted Visits = Waywornd Difficy
f— 2 artistiop 10 523
e 3 songs anists 0 34 53.0
) 4 song artists 1,600 812 533
h_af 5 afists 60,500 23132 S4.4

Arending

Overall Keyword Difficulty: ~ §1.9 & vose

Tip: Consider Keyword Difficulty when creating your keyword map. As you
assign keywords to landing pages, remember to consider the terms’ Keyword
Difficulty. You'll typically want to target the most difficult terms with the
stronger pages of your site that have more backlinks pointing to them (e.g., your
homepage).
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| You're all set to start optimizing!

Congrats — you're done with keyword research! In the perfect world, you'd be
looking at a list of high-KEI, low-difficulty Buy Now keywords, but — bummer! —
the SEO world is no bed of roses. That keyword that screams ‘Profit, profit, profit!’
has a difficulty score close to 100, and that one with a promising KEl is unlikely to
ever lead to a sale. Ugh, where do you start? The answer’s simple: start small.

1. Stick with the keywords with lower difficulty scores first — most probably,
those won't be the outright Buy Now kind of terms, but they may well have some
profit-generating potential anyway. Think digital camera descriptions, or camera
brands. The customer’s looking for information — so they can make up their
mind on a certain product and probably make the purchase. That's where you
step in — give them the info they are looking for (and perhaps a tiny little push)
so that they stick around on your site and hopefully end up placing an order.

2. Once your site has gained search engines’ trust and respect, and you have
grown more SEO-savvy, you'll be able to move on with keywords with more
selling potential (thank God you tagged them!), higher difficulty scores and
competition values — after all, the big top-10 guys were once out of the top 100
as well!

Remember, doing thorough research and seeing results will take some time, but
it always (as in, always) pays off.
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Monitor search engine rankings
(with the help of Rank Tracker)

Run accurate ranking checks and track the progress you make over time

Now that you're done with your keyword research and have a nice list of
promising keywords in your hands, it's time to get right down to tracking your
site’s rankings. Sounds simple, eh? Well, checking positions itself is no rocket
science. But before you get to the actual rank tracking, there’s some prep you
need to do, as you've got to be sure you're tracking the right stuff, the right way.

Choose Set Enable Pick . ) Track,
) r Specify Adjust the
search target Universal landing ; track,
) r competitors prefs
engines location search pages track!

| Step 1: Select your target search engines

First things first, you need to decide on the search engines you're looking to
achieve top rankings in with the help of your SEO campaign. Before you do
that, think of your target audience — the visitors you'd like to win over. If you're
thinking about attracting international visitors, Google.com, Yahoo.com, and
Bing.com are definitely your top three choices. If your target visitors are from a
specific country or area, you'll need to find what the major search engines for
that location are — and set them up in Rank Tracker.

Set up your target SEs. Run Rank Tracker and open your project. Go to

Preferences -> Preferred Search Engines and select your target search engines from
the list of over 300 supported ones.
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Google com Mobile English
Google Keyword Flanner Sellings
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| Step 2: Specify your target location

[Skip this step if you are tracking rankings for your own location — in this
scenario, you'll get accurate geo-specific ranks in Rank Tracker by default]

If your target location is different from where you actually are, or if you need to
track rankings for several specific locations, you can set that up quickly in
Rank Tracker's Advanced Search Settings.

How-to: Set up the location in search engines’ settings. In Preferences >
Preferred Search Engines, hit the (£} button next to one of the search engines
you target. You'll see an advanced settings window, offering you to set up a
number of language and location settings. Type in your target location in the
Preferred Location field (feel free to enter a state, town, or even an exact street
address). Click Apply to see your location displayed on the map, and hit OK to
save the localized search engine you've just created.
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Back in your Rank Tracker workspace, you'll need to add respective columns

for the custom, geo-specific versions of search engines you just selected. To do

that, right-click the header of any column, select the columns you need to add

from Available columns on the left, and double-click each one to move it to Visible

columnes.
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Workspace Name:  Keywords & Rankings

#rgilable Columns: Visible Columns:

Page visits (calculated) B

> | Keyword Column Widh:
Google NYC URL Found sn Google Rank =
Google NYC Check Date Google URL Found

Google NYC Search Results Types * Google Differance

Google NYC Diference =< Bing US Rank

Google NYC Pravious Rank Bing US Difference

~ Shrink columns lo fit screen

Click this button to add a new filtering condition +

| Step 3: Decide on your landing pages

Simply put, a landing page is a page that you'd like your site’s visitors to ‘land’ on
— and a page you'd like to rank in search results for a given term. You can hardly
have one and the same page optimized for all your keywords, so you'll need to
look through your list of keywords carefully and decide which page is the best

fit for each word or phrase. That page’s content should be useful and engaging
and, most importantly, relevant to the term — ensuring that the searcher finds
exactly what they're looking for on your landing page, and sticks around your site
rather than bounces back to the search results.

Making sure the right pages are ranking for the right keywords is an
indispensable part of rank tracking, and (lucky you!) Rank Tracker offers a simple
way to do that. Rank Tracker’s Advanced Search Settings.

How-to: Match your keywords to landing pages. In Rank Tracker, select the

keyword(s) you're optimizing a certain page for, right-click the selection, and hit
Match selected keyword(s) to URLs.
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your site’s positions in Universal Search results, like Places,
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How-to: Enable Universal Search. Go to Preferences > Rank Checking Mode in

Rank Tracker and check the Use Universal Search results box.

Whenever your site

is found within any of the Universal blocks as you check your

rankings, the rank will be displayed as 2 numbers: the first number reflecting the

rank of the Universal search block itself, and the one in brackets — the rank of

your website within

the block.
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Web Maps Shopping Images Videos More = Search lools
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Fat Sal's Pizza - Best pizza in New York - fatsals.com
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| Step 5: Add competitors' sites

Along with your own site, you'll probably want to track competitors’ rankings —
so that you can see exactly how you compare to them, and how your online
rivals’ ranks change over time.

How-to: Specify your competitors’ URLs. Go to Preferences > Competitors in Rank
Tracker, press (+) to add a competitor, and fill in the competitor's details.

Search Engines AP Keys @ /‘ 1 )
’ #r
B KE| Settings Add & meve Down (D) Disat
Competitig =
Numrj{ Bl Add Competitor e
Rank Checkil URL:
Misc. Project bbc.co.uk

Google Analy | The URL associated with the compeatitor.
Google Keyw Short name:

& Global Preferengf,| @ BBC
Company Frdil  The Short name that will be used for the competitors website.

Inc reports and export
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In your Rank Tracker workspace, you'll be able to include or exclude competitors’
data from the tables and graphs by simply clicking Show Competitors.

teywords (Detailed View) Keyword Research View Keywords Added Today Top 10 In Any Search Engine 4+ & )
weck == Update Update 3 Shew T Compare with «| Euick Eiitar cantale =
inkings — k&l Vists &5 Compettors | L Previous Resuts — : -
Bing Al Rank Googhe.com.au Rank Yahoo.com.au Rank -
ags
|o.. nolam.. handy.. chef. ftopch.. cargo.. nolam.. handy.. chef.. fiopch.. cargo.. nolam.. handy.. chef..
11 15 3 2 2 a4 3

LT E - "

| Step 6: Set up the preferences

Do you need to check search engines’ top 100 results for your ranks — or
maybe top 50 or just the top 107 If your site is found in SERPs for a given term
more than once, would you want to see all of the site’s rankings for each
keyword, or are you only interested in the highest rank? In Rank Tracker, you
can set these options up — along with other useful prefs.

How-to: Set up the rank checking mode. Go to Preferences > Rank Checking
Mode and specify whether or not you'd like to track multiple results per keyword.
Here, you can also set the number of results you need checked.

Rank Checking Mode

Here you can configure which methods of search you use and how many search engine results you check. Sometimes if's
wise not to go beyond top 100 results - mainly because Google/Yahoo/Bing (or olher search engine) users seldom check
websites which rank lower than top 100.

Use Universal Search resuits
This option lets you check rankings in Universal Search results (Videos, Images, Places, News, Shopping etc.).

Bestvs Multiple Results

Track multiple results for keyword
This eption lets you see how different site’s pages rank for one and the same keyword in search engines. If you leave the
checkbox unmarked, Rank Tracker will only find one best ranking result for each keyword,

Max Resulis

-

Maximum number of results to check: 100

-

Please specify the max number of results Rank Tracker should check. The maximum number you can specify here is 1,000.
This is the maximum any search engine will retumn.

Rank Checking Method
Method of searching for rankings: Successive Search bl

The Successive Search method lets you search for your pages’ rankings going from one search engine results page to the
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Tip: Adjust the search safety settings. As you probably know, search engines
can be sensitive to automated requests, throwing in CAPTCHAs and occasionally
even blocking IPs to prevent their servers from overload with queries sent

by robots. In Preferences > Search Safety Settings in Rank Tracker, you'll find a
number of prefs that will help you stay search engine-friendly and keep your IP
undetected as you check your ranks. If you check rankings regularly for a project
with up to 100 keywords, we recommend using the following combo of settings.

= In Preferences > Misc Global Settings, reduce the number of simultaneous
tasks to 3 or 4.

" |n Preferences > Search Safety Settings > Human Emulation, check the first two
boxes.

" In Preferences > Search Safety Settings > CAPTCHA Settings, check the ‘Show
CAPTCHA when queries are blocked’ box.

Miscellaneous Global Settings

This is where you can configure several miscellaneous Rank Tracker setlings that will apply to all your projects.

Number of simultaneous tasks
Number of tasks: 3=
Please setthe number of tasks that Rank Tracker will run simultaneously.

Captcha skipping delay

Delay in seconds:

Human Emulation

Human emulation (s an advanced feature of Rank Tracker that improves the safety of rankings checks, If you
enable human emulation features, Rank Tracker will appear to search engines as a human being. However,
rankings checks will take longer.

v Visit search engine's homepage

To start their search, humans will often go to a search engine’s homepage (ex. Google.com or Yahoo.com).
Tick the checkbox above if you want Rank Tracker to imitate this behavior.

+ [Enable human emulation delays|

Random delays between queries: 7 o 15 /" set
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CAPTCHA Settings

Search Engines and other third-party senvices used for data search tend to show CAPTCHAS from time to time,
to prevent automated queries from overloading their servers. Here you can choose whether Rank Tracker should
show CAPTCHAs or just skip them and not get results. You can also use an Anti-CAPTCHA senvice, so that you
dont have to enter CAPTCHAs manually.

+ Show CAPTCHA if queries are blocked

When search engines block automated queries, they ask you to enter a CAPTCHA to proceed. If you tick the
checkbox the software will display the CAPTCHAS for you to enter them manually and remove the block. You can
also use a CAPTCHA recognition senvice - in this case you need an Anti-CAPTCHA key.

For bigger projects and more frequent ranking checks, you may want to consider
using an anti-CAPTCHA key in Preferences > Search Safety Settings > CAPTCHA
Settings and/or a list of reliable private proxies in Preferences > Search Safety
Settings > Proxy Rotation.

+~ Enable CAPTCHA recoagnition

& SEQ PowerSuite Anti-CAPTCHA Death by Captcha

| AC-3bgfdsbGgfdsahd Statistics

With an Anti-CAPTCHA key you will not need to enter CAPTCHAS manually. The special service will
recognize and enter CAPTCHAS for you.

[r—

+ Enable proxy rotation

fo:2) (:) 4+ Add & Edit Select Al

All proxies -
Cearch  Check B import W Remove O select None
# Selec... Proxy Country Status Protocolt.. = Respon...
1 e 218.92.227 165:14826 |l China @ Alive HTTP 1000...
2 W 199.200.120.140:8089 E USA @ Alive HTTP 1294..
3 |w 183.223.211.158:3123 |l China @ Alive HTTP 1467...
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| Step 7: Check the rankings

Now that you're done with the prep, you can (finally!) start what you came here

for (just to remind you: that's tracking your site’s positions in search engines).

How-to: Check ‘em! In your Rank Tracker workspace, click () 5iih.. to update

your site’s positions in your target search engines. Once you've checked your
positions more than once, you'll see a Difference value calculated to reflect your

ranking progress.

You'll also see your progress graph changing (hopefully upwards) over time to

give your ranking growth a visual form.
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Tip 1: Set a date for comparison. Click | fmewsews to select which results yo

u

want your current ranks to be compared against — or even set a custom date for

comparison.
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date d’] Show Compare with
it u“ Competitors 'L Previcus Resulis
CEs Results to compare with: x e e
29 Motintop 100 -
- Custom Date - : L
T 3
s Dec7,2014 =] 3

Tip 2: Schedule your ranking checks. Rank Tracker gives you an option of

automating your ranking checks so that you don't have to run them manually

each time. To set scheduled check-ups, go to Preferences > Scheduler, and click
) to create a new scheduled task.

Go through the steps, selecting the type of the task, the projects it will run for,
and the task’s time and regularity.

Step 1: Choose Task Type

Please salect one of the typical tasks perormed by Rank Tracker that you need to pul on schidule.

# Check search engine rankings
This sefting lets you schadula checks of your wabsite(s) positions in your praferrad seanch engines.

Update keyword efficiency statistics

Schedule regular updates of keyword efficiency stalistics: competition, search volume, expeded visits and KEI
Update Google Analytics data

This option lets you schedule regular updates of your Google Analytics data: visits, bounce rates, eic

Pubdish reports
This opticn enables Rank Tracker to save your reports or deliver them to clients using the publishing profiles you select

Export data
Thiz oplion lels Rank Tracker export data from your project using the exportlamplates you specify.

Step 2: Choose Projects

Please choose aone or several prajedts for which you would like 1o schedule the task For bestresults please limé the number of projects in a schedulad

taskio 3-5
) Select st -
O Setect none s
2 Selected « Project Hame Froject Pam
1 v cnin.com CrillsersimmaksimavaiDocumentsicnn. com stk
_ C '|LJSﬁrﬁ:'ﬂ'\}n‘la.l'_'i.I|"|‘1.;|‘r.i"D|,'.lﬂ.I|"I'1F_eI"II.':!'FIr.il'[n"J.i O SRk
3 hegitari-Symgtoms. com Crillsars\mmaks| maa\Documantsh-pyion-symploms com stk
4 topchefuniforms. com.au CiUsers\immaksimaa\Documentsdopcheduniforms. com. au, stic
5 W CEnterForae s Melicsurgen. com CLIS 1S \MMaks| Mava\Documents Wi CRnteT orARSTNEICSUIgeTy.COM Sk
& www.cofidis be Cillsers\immaksiméaaDocumentswwn cofldis be stk
7 WW MO Nl ndenn com ChillsersMWMAKS- 1AppData\LocalTempiRars Dla0. 7 98www monteverdel
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Step 3: Task Schedule Settings

Please spacily iming and recurmance rulas fof the néw task If you have schaduled othar lasks on the Same Aay, please allow 1o me intenals babwaen
M. Sy, iTIAsK A S1aMS al Gam, you can Seltask B0 Tam and S0 on

Recurring: Dualy
Staritime: 406PM . Staridate: | Jan & 2018 =y
Every 15 days

| You're a rank checking Pro now!

Congratulations! With a list of efficient keywords and your rankings checked, you
can now get down to tracking the amazing progress your site’s about to make in
SERPs.
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Fix all technical issues on your site
(with the help of WebSite Auditor)

Do away with tech problems that are holding your rankings back

It's important that you spot and eliminate technical problems on your site before
they grow into an SEO problem. Otherwise, apart from creating a not-so-smooth
user experience for your visitors, you also risk losing your search engine rankings
— or even not getting your whole site crawled and indexed by search engines at

all!

That is why before you start optimizing your pages for target keywords, you need
to run a comprehensive site audit to identify and fix issues that can cost you
search engine ranks.

Scan your Check Review Correct Audit Check Analyze
site crawlability redirects your code links images meta tags

| Step 1: Run a site scan

First things first, you need to run a comprehensive site scan to collect all of your
site’s pages and resources (CSS, images, videos, JavaScript, PDFs, etc.) so that you
can later audit and analyze your entire website.

How-to: Collect your site’s pages. Run WebSite Auditor and enter your
website’s URL to start the scan.

Step 1: Enter Website URL

Welcome to WebSite Auditor! It will examine and give advice on the cruclal structural aspects of your website, its links, pages, page
coding and other factors that may influence a website's rankings in search engines.

It will also provide you with actionable niche-specific guidelines on optimizing webpages’ content to rank high in any chosen search
anging.

Enter a website URL to optimize:

WY O site.com

Please enter the URL of the website you wish to optimize. WebSite Auditor will search for separate pages of this website o analyze
and optimize each of them.
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Tip: Crawl your site as Googlebot (or any other bot). By default, WebSite
Auditor crawls your site using a spider called SEO-PowerSuite-bot, which
means it will obey robots instructions for all bots (user agent: *). You may want
to tweak this setting to crawl the site as Google, Bing, Yahoo, etc. - or discard

robots instructions altogether and collect all pages of your site, even the ones
disallowed in your robots.txt.

To do this, create a WebSite Auditor project (or rebuild an existing one). At Step
1, enter your site's URL and check the Enable expert options box. At Step 2, click
on the drop-down menu next to the Follow robots.txt instructions option. Select
the bot you'd like to crawl your site as; if you'd like to discard robots.txt during

the crawl, simply uncheck the Follow robots.txt instructions box. Finally, hit Next to
proceed with the crawling.

Step 2: Specify Crawler Settings

Here you can specify various crawler settings and filtering conditions that WebSite Auditor will use while searching for the websile's pages
and putting them info the project

Robols txt Instructions Filtering Speed URL Parameters

+ Follow robots.txt instruction for| | Googlavot
¢ WebSitepy, SEO-PowerSuite-bot Sllowing instuctions for he seleded bot sel in r site’s robots b file
orihlE Googlebot-bobile
: Googlebot-News
Crawl as a specific user-agent | Googlebot-image -
andil Googlabot-Video

Bingbot

Limit scan depth

Search for orphan pages

| Step 2: Check crawlability and indexing issues

It's crucial that users and search engines can easily reach all the important pages
and resources on your site, including JavaScript and CSS. If your site is hard to
crawl and index, you're probably missing out on lots of ranking opportunities;

on the other hand, you may well be willing to hide certain parts of your site from
search engines (say, pages with duplicate content).
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The main aspects to pay attention to are proper indexing instructions in your
robots.txt file and proper pages response codes.

How-to 1: Check if your robots.txt file is in place. If you're not sure whether
you have a robots.txt file or not, check the status of the Robots.txt factor in Site

Audit.

@ 20 46 o 110 robots.txt file

Indexing and crawlability Factor status
r us:

© Pages with 4xx status code 4
A robots.txt file is not available on your website. Create a valid robots. txt file with
S Pages with 5xx status code 0 for the search engine bots.,
G 404 page set up correctly Yes
A robots. o file No The availability of a valid robots.txt file on your website does not guarantee tha
quickly and cormectly indexed by search engines.
xml sitemap No
@ Pages rectricted from indexing 10 First, the file itself must be selup comectly, so thal not o exclude some import
from indexing by mistake. Check Pages restricled from indexing to see whal's
Redirects from search engines on your site.
Fixed wwww and non=waww versions Yes

How-to 2: Make sure none of your important pages are blocked from
indexing. If your content cannot be accessed by search engines, it will not
appear in search results, so you need to check the list of pages that are currently
blocked from indexing, and make sure no important content got blocked by

occasion.

Switch to the Resources restricted from indexing section in Site Audit to revise which

of your site’s pages and resources are blocked by:

= the robots.txt file itself
= the “noindex” tag in the <head> section of pages

= the X-Robots-Tag in the HTTP header

How-to 3: Revise your robots.txt file (or create it from scratch). Now, if you
need to create a robots.txt file, or fix its instructions, simply switch to the Pages
module and click [E]rbesue | In the menu that pops up, you can either fetch your
robots.txt from server to revise it, or create a robots.txt file from scratch and

upload it to your website.
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Step 1: Configure Robots.txt Rules

Please set your robots.txt rules 1o specify how search engines should crawd your site’s content.

All site directorias not specified in the robots.ixt file are open for search engines' access. If your site has some content you don't
want Google or other search engines o access, use robots.txt rules o disallow crawling of such pages.

® so v ¢

Add Rule B + Fetch From Server

Instruction Search Robot Directory/Page
Dvisallom All Robots (%) fegi=bin/
Disallow All Robots () fincludesf

Drisallow All Robots (%) fgo/

[T T PRI T

Contents Test

Robots. oo file contents:
User-agent:

How-to 4: Take care of your pages’ response codes. Indexing issues can be
also caused by HTTP response codes errors. Under Indexing and crawlability in
the Site Audit module, go through Resources with 4xx status code, Resources with
5xx status code, and 404 page set up correctly. If any of the factors have an error
or warning status, switch between Details and Recommendation to see problem
pages and get how-to'’s on fixing them.

Pages with 4xx status code Details,. Recommendation

Factor status: m

Seme of your pages return dxx status codes. But for a website to have a perfect reputation in search engines' eyes

and the unshakable #1 position, all pages must be right as nails. Go to the Details table to see which of the pages
need fixing.

The absence of pages with 4xx status codes does not guarantee that users and search bots will have absolutely
no trouble navigating your website content. Make sure all pages are available and load properly, check your
website for Pages with Sxx sltatus codes and make sure your custom 404 emror page is set up comectly.

About this SEO factor:

dxx emors often point to a problem on a website. For example, if you have a broken link on a page, and visitors

Tip 1: Check pages’ cache dates in Google, Bing, Yahoo. Click the Website tab
and find 3 columns — Cache date in Google, Cache date in Yahoo and Cache date in

Bing. If you spot too old cache dates or no cache data at all, mark these pages for
deeper analysis.
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= Cache date in Google Cache date in Bing
Cached Apr 5, 2015 Cached Apr 4, 2015
Cached Apr 5, 2015 Cached Apr 2, 2015
Cached Apr 4, 2015 Cached Apr 2, 2015

SEO Workflow

Cache date in Yahoo!
Cached Apr 4, 2015
Cached Mar 29, 2015
Cached Apr 2, 2015

Tip 2: Look for orphan pages (pages that are not linked to internally).

WebSite Auditor can help you find the pages on your site that aren’t linked to

internally, and thus impossible to find for both users and search engines.

To find orphan pages on your site, you'll need to rebuild your WebSite Auditor

project. To do this, go to the Pages module and click

Rebuid
Project

At Step 1 of the rebuild, check the Show expert options box. At Step 2, select Look

for orphan pages, and proceed with the next steps like normal. Once the crawl is
complete, you'll be able to find orphan pages in the Pages module, marked with

the Orphan page tag.

Step 2: Specify Crawler Settings

Here you can specify various crawler settings and fillering conditions ihat WebSite Auditor will use while searching for the website's

pages and putting them into the project

Foliow robots.txt instruction for N | -

If you tick the checkboo, WebSite Auditor will crawd your website following imstructions for the selected bot setin your site’s

robots.bd file. You can 1) u
spadfic crawling pattern by ghving spedific ins
the list (Googlebol, Bingbot, etc) or 3) specify any custom bot you need

Crawl as a specific user-agent

O-PowerSuite-bot, to crawl the pages allowed fo

Il bots, orto sela

for this Dot in your robots. bd 2) choose one of the common bots from

Use this oplion to crawl the website using a spedhic user agent (browsers). For instance, Mozilla/S.0 (the default googlebot

choice) or a cerain mobile user agent

Limit scan depth

Here you can specify how deep into your website structure WeabSite Auditor will go to pull out pages for this optimization

project. Please mind that the deeper the search, the more time it may take

yoUuncE mis enec
of your site (you'l find those pages with the “Orphan page”tag
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| Step 3: Fix redirects

Redirects are crucial for getting visitors to the right page if it has moved to a
different URL, but if implemented poorly, redirect can become an SEO problem.

How-to 1: Check pages with 302 redirects and meta refresh. Under Redirects
in Site Audit, see if you have any 302 redirects or pages with meta refresh.

o 20 46 0 110 Pages with 302 redirect Details.  Reo
Indexi d labilit

naexing amnd crawiaoiity Factor STatus: m

@ Pages with 4xx status code z

There are 302 redirects found on your website., While the use of these redirects i

© Pages with Sxx status code 0 much limited, check the Details table to see all redirects and make sure that thei
@ 404 page set up correctly Yes justified.

robots. st file Mo : S

The absence of 302 redirects does nol guarantes that your website is free from

xml sitermnap No issues. To make sure all redirects are sel up comeclly, chieck your website Tor
@ Pages restricted from indexing 10 meta refresh and for Pages with rel = "canomical”.
Redirects
@ Fixed www and non=-www versions Yes About this SEO factor
© Pages with 302 redirect 1 302 redirects are temporary so they dont pass any link juice. I you use them ins

301s, search angines might continue 1o index the old URL, and disregard the nev
duplicate, or they might divide the link popularity between the two versions, thus
search rankings.

@ Pages with 301 redirect
@ Pages with meta refresh

(=T — I

@ Pages with rel="canonical” ) )
That's why it is not recommended to use 302 redirects If you ane permanently me
Encoding and technical factors ¢ oa wabeits Inetead ctick t and radinset 1 Fiis |mde T y A w2 o i

A 302 is a temporary redirect, and though it's a legitimate way to redirect your
pages in certain occasions, it may not transfer link juice from the redirected URL
to the destination URL.

A meta refresh is often used by spammers to redirect visitor to pages with
unrelated content, and search engines generally frown upon the use of meta
refresh redirects.

Using any of these methods is not recommended and can prevent the
destination page from ranking well in search engines. So unless the redirect
really is temporary, try to set up permanent 301 redirects instead.

How-to 1: Make sure the HTTP/HTTPS and www/non-www versions of your
site are redirecting correctly. If your site is available both with the www part
in its URL and without it (and it should be), or if you have both an HTTP and

an HTTPS version of the site, it's important that these redirect correctly to the
primary version.

Copyright © Link-Assistant.Com 40



http://www.link-assistant.com

_... SEO PowerSuite SEO Workflow

To make sure HTTP/HTTPS and www/non-www versions of your site are set up
correctly, take a look at those factors in the Site Audit module, under the Redirects
section. If any problems are found, you'll get detailed how-to-fix advice in the

right-hand part of your screen.

Rebuid Updats
Project l:'} Fachors

& 213 956 o 38 Fixed www and non-www versions
Indexing and crawlability PR
@ Resources with £ s1alus code 20

www and non-www versions are not fived on your website. Corredt this to ensure that

@ Resources with S status code 0 sEarch engines do not keep two website versions in their index

& 404 page selup comeclly Yes

& robots bt s Yes You can selup and view the primiany www or non-www version Tor your siba in the
hitacoess e, Also, it is recommended fo setthe pre‘l‘erred damain in GDDD|E

& xmisitemap Yes Saarch Console

O Resources resiricted rom indexing 28

About this SEOQ facton

Fived www and non-waw versions

Iy

i) Usually, wbsites angé available with and withoul “www”™ in the domiain name. This
issue is guite commaon, and people link to both weww and non-www versions. FNI'ID

£ Pages with 302 redirect 10 his will help you prevent Seanch engings from indexing two versions of 3 website

i}

&

Issues with HTTPHTTPS sile virsions Yes

Fages with 301 redirect
= Although such indexation won't cause penally, setting one version as a priarity is best

Pages with rmeta refresh 0 practice, especially because it helps you save link juice from Mnks with and without

,& Pa ges with rel="canonical” wwiw for one common version.

Encoding and technical factors

How-to 3: Check for issues with rel="canonical”. Canonicalization is the
process of picking the best URL when there are several pages on your site with
identical or similar content. It's a good idea to specify canonical URLs for pages
on which content duplication occurs, so that search engines know which of the
pages is more authoritative and should be ranked in search results. Canonical
URLs can be specified in either a <link rel="canonical”> element in the page’s
HTML or a canonical link in your HTTP header.

To see which pages of your site have a canonical URL set up, and what that URL
is, click on Pages with rel="canonical” under the Redirects section of your Site Audit
dashboard. On the right, you'll see the pages’ titles and canonical URLs.

Instances of more than one canonical URL on a single page can happen with
some content management systems, when the CMS automatically adds a
canonical tag to site’s pages. Multiple canonical URLs will confuse search
engines and likely cause them to ignore them altogether. Check if there are such
instances on your site under the Encoding and technical factors section of your
site audit, by clicking on Pages with multiple canonical URLs.
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m le::D:: = | Quick Filtar: conlains
O 608 i 2029 0 31421 Pages with rel="canonical” Details  Recommendation
Indexing and crawiability = = Page: Tei Canonicsl URL
8 Resoulces with dax stabus code 180 11 AlHn-0ne SEO Sofware .. hitpfwwew link-assistant
0 Resounces with Sx status code 12 2 Mci=fag All-In-One SEQ Solwang Pttt link-ag sistant
@ 404 page setup cormectly Yos 3 Pradirect=ibp AllHn-One SEQ Sotware . hittp.fwww link-assistant
@ robots bd file Yeg 4 Predirechrwe boed AlHn-One SEO Sofware .. hitpfwwea link-assistant
@ arnl siternap Yis 5 riew=chrigimas-3011 All=ln-0ni SEQ Sofwiang ittt Bink-agsistant
@ Resources restricted from indexing T8 B higw=patricks Al-in-One SEQ Software .. hitp:ifwww link-assistant
Redirects 7 blogMi-advanced-seg-plugins-you-ha 10 Acvanced SECQ Flugin...  hitp:fwww link-assistant
& Fixed www and non-www versions Yos 2 mlogH0-afiliste-marketing-tlogs-That- 10 Affiliale Masketing Blog... hitp.fwww link-assistant
@ Iszues with HTTRHTTPS site versions Mo 9 fnlogiid-robats-teifiles-worth-to-have-; 10 robots.bd files worth o hittp:fwww link-as sistant
& Pages with 302 redirect 58 10 mlogHi-things-iHeamed-as-a-ink-suil 10 Things | Learmed as a.. hitpfww link-assistant
O Pages with 301 redirect 651 11 [BlogNU-things-2e0s-woul -a2-¢ 10 things SEOs would en... hitp:fwww link-assistant

12 floghi-things-seos-would-enjoy-as-z stormiroppers-with-a-chri... hittpfwww link-assistant

g 13 blogrdt-waysdo-avold-youtube-copyr 10+1 ways o avoid YouT...  hifp:fwww link-assistant
Encoding and technical factons 14 mlogM 0 -wiys-lo-aoid-routube-copyr grean-rope-md-300e281 ... hittp.fwww link-assistant

@ Mobile frigndly Yag 15 mloghil-wapsdo-avoid-youtube-copyr youtube-copyright-schood ... Rty fwww link-assistant
@ Pages with multiple canonical URLS [ 16 miogM2-google-keyword-tools-you-car 12 Google Keyword Toed...  hifpfwww link-assistant
Ik Pages with Frames 16 17 [loghd-sec-tips-for-companias-with- 12 Search Engane Optimi...  hitp-iwww link-azsistant
@ Pages with W3C HTML £Tors and wamings 2 1B hlogMS-blogs-that-can-give-you-tach-r 15 Biogs That Can Give Y... Wit www link-assistant
O Pages with WIC 53 efrors and wamings 2 19 miogMs-blogs-hat-can-give-you-tech-t Press Cowsrage | SEOBIL..  hitp.iwww link-assistant

| Step 4: Brush up the code

Coding issues can be an SEO and user experience disaster, affecting your

pages' load speed, the way they are displayed in different browsers, and their
crawlability for search engine bots. So the next step of your site's audit is to make
sure your pages code is free from errors, is perfectly readable to search engines
(not hiding your content with frames) and is not too “heavy”, skyrocketing your
page load time.

How-to: Make sure no pages use Frames, contain W3C errors, or are too big.
You'll find this data under Encoding and technical factors in Site Audit.

@ 20 O 46 0 110 Pages with W3C errors and warnings Details,  Reco
@ Pages restricted from indexing 10 Factor status: m
Redirects

Some pages on your site have emors in HTML and CSS markup. Check the Det:

@ Fixed www and non-waww versions Yes find these pages and make them free of emors,
£ Pages with 302 redirect 1
. : Search engine spiders find it easier to crawl through semanlically comect mark
© Pages with 301 redirect ? why site's HTML markup should be valid and free of emrors. CSS which Is used
@ Pages with meta refresh 0 the design and formatling of the website. and which makes the webpages lighti
. =" o easier 1o load, should be ermor-free too. If for example, one of the tags has bee
© _Pages with rel="canonica| ¢ unclosed. the spiders may miss an entire chunk, thus reducing the value of the
Encoding and technical factors
@ Pages with duplicate rel="canonical” code 1]
Mobile friendly WA About this SEO factor:
- The validation is usually performed via the W3C Markup Validation Service. And
O Fages wih Frames 0 not ebligatory and will not have direct SEQ effect, bad code may be the cause ¢
@ Pages with W3C errors and warnings B4 net indexing your important content properdy.
O Too bip pages g Wa recommend checking your website pages for broken code o aveld issues wi
URLs enging spiders.
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For any factors with an Info, Warning, or Error status, go to Details to explore the
problem pages, or press Recommendation to see how to get the issue fixed.

Tip 1: See if your site is mobile-friendly. The Mobile-friendly factor shows
whether or not the site’s homepage passes Google’s mobile friendliness test.
Mind that failing that test can cost you losing positions in Mobile search — and
that may mean a sharp decrease in traffic.

Tip 2: Look out for unreadable URLs. Check with the URLs section in the Site
Audit module and make sure you fix URLs that are too long and not user-friendly.
As for dynamic URLs, make sure you only use those when necessary: dynamically
generated URLs are hard to read and not descriptive. Though unlikely, several
versions of the same URL with different parameters might also cause duplication
issues if search engines find them.

B O ] okt con
O 608 2029 0 31421 Too long URLs Detalls  Recommendation
Encoding and technical factors # Page Tile = URL length
& Mobile fiiendly Yes 1 fiogseodonis-smackdown-see-how-s SEO tools smackdown: s 161
@ Fages with multiple canonical URLs a 2 with-dink-assistant-coms Inbendew with Link-Aggisl 156
Pages with Frames 16 3 fsupportindex phpPKnowledgebasetsr Using Page Authodity and 155
0@ Pages with W3C HTML emors and wamings 2 4 folog/S-custom-google-anattics-report: CUstnM-pooglie-analytics- 154
(i ] Pages wilth W3IC C5S errors and wamings 2 5 isupportindes php?Knowledgebasaidr How 40 | impon rankings 149
S Toobig pages 0 6 isupporlindex php?Knowledgebaseisr How to allocale more me. 144
URLs T blogmot-coms-should-wabsiles nfi Domain hack demotivatar, 143
& Dynamic URLS 1] B ilsupportindex php?Knowledgebaseiar Sent hundreds of link exg 141
A Toolong URLS 134 8 m analdicg-in-vere-plain-lang Google Anahtics in Very P 138
Links 10 isupparindss php?Hnowledgebaseldr IS it possible thal Rank Tr 139
Broken links 7 11 mloghmot-coms-should-websies-saoill Non com domaing and d 135
0 Pages with excessie number of links 208 12 milogbuzzbundie-2 -try-thié-dotall BuzzBundle 2.0 s out tryt 139

| Step 5: Check for linking problems

Internal linking problems not only negatively affect your visitors’ user experience,
but also confuse search engines as they crawl your site. Outgoing external links
should also be paid attention, as pages with too many links may be considered
spammy by search engines.

How-to 1: Find all broken links. Broken links are links that point to non-existent
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URLs - these can be old pages that are no longer there or simply misspelled
versions of your URLs. It is critical that you check your site for broken linking to
ensure search engines and visitors never hit a dead end while navigating through

your site.

To get a list of all broken links on the website you're auditing, click on Broken links
under the Links section (still in the Site Audit module). Here, you'll see the pages
where broken links are found (if any), the URL of the broken link, and its anchor

text.
mpct (& Feon - Guik ifer conta &

= 608 2029 0 31421 Eroken links Detalls  Recommendation.

Encoding and technical factors s = Page Anchor Teod Link URL HTTP Stabus Code (in...

Maobdle friendly Yes 1 [black-riday Custormer suppord hsp ibaarey ol lnk- 404 Not fownd

& Pages with multiple canonical URLS L] 2 fridayrsubmit Custormer suppon  hEp e ol bnk- 404 Mol Tound
Pages with Framaes 16 3 iplogM0-aMliate-marketing-blo Decamber 2013 nepiyesiamcheap.. 404 Notfownd

@ Pages with W3C HTML erors and wamings 2 4 blogh Drobots-ti-files-wo Image Credit hip itwww folopedi 404 Notfownd

@ Pages wilth W3C CS5 emors and wamings ] 5 O-things-i-leamed-ag-a- Keny Dye hepitwww vartical-l . 410 Gone

@ Teo big pages L) 8 1 S-nlogs-that-can-give-yo and decisions mak. hepwmediakitines 404 Notfound

URLs T Eublogs-thal-can-give-yc management officl...  hEpitwww wiredco . 404 Notfound

& Dynamic URLS (1] a E.zep-blogs-accepling- Guiselinegs for Stay hitp:idarar slayons. 404 Not Tawsnd
Too lang URLS 134 9 1 als-or-racking-your- Social Media Metric.. hEpiuserscripls o

Links 10 jbi mobile deals with ... h&piemobilephon

g  bestiphone deals

0 Pages with excessive number of nks 208 12 sho making twrats red 404 Nat fownd

@ Dofoliow extemal links 21466 13 bl sacial Xeanm

Images 14 b uilding-i_ mongage leads heptundergroundl... 404 Notfownd

@ Beokenimages &7 15 /bloglS rcent-of-searchers- Browser Size hip Whrowsersre 404 Mot fawnd

RO ¥ Gathar

How-to 2: Find pages with too many outgoing links. Too many links coming
from a single page can be overwhelming to visitors and a spam signal for search
engines. As a rule of thumb, you should try to keep the number of links on any
page under 100.

To get a list of pages with too many outgoing links, go click on Pages with excessive
number of links under the Links section in your site audit. Here, you'll see the
pages that have over 100 outgoing links (both internal and external).
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How-to 3: Identify links that are being redirected. Redirected links can pose
a problem as they will typically cause the destination page longer to load and
waste your search engine crawl budget on pages with a redirected status code.
Look out for these links and fix them by changing the links so that they point to
the destination page right away.

In the Site Audit module, look for Pages with 302 redirect and Pages with 301
redirect under the Redirects section. If any such pages are found, you'll see a list
of them on the right, along with the URL they redirect to and the number of
internal links pointing to them. Click on the three-line button next to the number
of links to the page for a full list of pages that link to it.

ate ek E admd
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Tip: Get details on any internal/external link. For detailed info on any link
(anchor/alt text, directives, etc.), switch to the Pages module in WebSite Auditor
and click on one of the pages in the table. Below, click on Links from page to see
every link on the page along with its HTTP response code, anchor text, and
robots directives (nofollow/dofollow).

AR pages On-page Opsien groph & structired dala markup Links & techaical laciors Social mbdia Traffic coming 1o pages +
Rkl Updabe ) . —
, (5] 25, Soeras @mwnﬂ =M

£l Page Titie: MTTP Sishus Code Weerd oot T = Page Authorty Redrect URL Wikl rebcanpnes

11 Aytherdc MY 5. 200 Successhul 3% e Y5

2 Contsel U | N 206 Suetesshl m 18 Y&

3 Recipes | Ne 200 Sucoessiul ™ -3 a5

4 jproductsibagels Seeded Bagel 200 Spccesahul kRl 16 Yas

% ficky Bagel Sandwi 200 Sucoessiul 155 1 Tas

Linksinpags  Links rom pags  EMages Al IRSOUTCES https:ifwww.newyorkbakeryco.comirecipesimega-munch

46 0o i 43 oot Al fgouices

L = Limked URL HTTP Sistus Cade Ancher | AETexd L
i nigtast comipiniong abeodenTur shiips 301 Misved parmansdilly Pinbstasi Fadaliow
F4 301 Woved permanently Targel Widgel Hotollow
3 hitpMwww faceback comishanss php 302 Miowed Wempoeanty Share on Facebook Disolow
4 [ 200 Buocesshs comments poweded by Desqus Hodolow
£ 301 Moved permangntly Ceodolow

| Step 6: Audit your images

Issues with images on your site can not only negatively affect your visitors’ user
experience, but also confuse search engines as they crawl your site. Search
engines can't read the content in an image, so it's critical that you provide them
with a brief description of what the image is about in the alternative text.

How-to 1: Find all broken images. Broken images are images that cannot be
displayed - this can happen when image files have been deleted or the path to
the file has been misspelled.

To get a list of problematic images on your site, check with the Broken images
factor in the Images section (under the Site Audit module).

Copyright © Link-Assistant.Com 46


http://www.link-assistant.com

..= SEO PowerSuite

Bl ©ren

@ 110 i 49 @ 2291

£ Pages with Frames 1
B Pages with W3C HTML emors and wamings 1
@ FPages with W3C CSS ermors and wamings 164
& Too bigpages 0
URLS

@ Dynamic URLs L]
@ Toolng URLS 0
Links

A Broken links 2
0 Pages with excessive number of links 2
B Dotallow external links 348
Images

8 Brokan images

B Empty alt text 97
Om-page

Broken images

= Page

1 Mrrecipesfe-césar

2

recipes/peppery-chicken-avo. hHpa haww. newso

rage URL

HTTF Sialus Code

SEO Workflow

®

Detalls  Recommendation

hittps Merevw. newyo... 200 Successhl

200 Successhl

How-to 2: Spot images with empty alt text. When an image’s alt text is

missing, search engines won't be able to figure out what the image is about and

how it contributes to the page’s content. That's why it's important that you use

unique alternative text for your images; it's also a good idea to optimize it for

your target keywords as long as they fit naturally in the description.

To get a list of images with no alternative text, click on Empty alt text in the Images

section (under the Site Audit module).
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| Step 7: Review your titles and meta descriptions

Through your title and meta description tags you can inform search engines
what your pages are about. A relevant title and description can help your
rankings; additionally, the contents of these tags will be used in your listing’s
snippet in the search results.

How-to: Avoid empty, too long, or duplicate titles and meta descriptions.
Check the On-page section of the Site Audit module to see problem pages, if any,
and get info and tips.

© 20 46 0 110 Duplicate titles Detalls  Reeg
© Pages restricted from indexing 10 . Page = Tinle
Redirects 1 Jforawlability-flash html Fix crawlability probler
& Fixed www and Non-waw versions Yes 2 fhtml-and-css html Fixe crawlability probler
€ Pages with 302 redirect 1
@ Pages with 301 redirect 3
@ Pages with meta refresh 0
@ Pages with rel="canonical” 0
On-page
€ Empry title tags 10

Too long titles 14

Empty META description 13

Duplicate titles and descriptions can confuse search engines as to which page
should be ranked in search results; consequently, they are likely to rank none.

If your titles or meta descriptions are empty, search engines will put up a
snippet of the page themselves; more likely than not, it will not look appealing to
searchers. Lastly, too long titles and descriptions will get truncated for your SERP
snippet, and not get your message across.

| You're done with the tech part!

Congrats — you've fixed all technical issues that may have been holding

your rankings back (and that in itself puts you ahead of so many competitors
already!). It's time you moved on to the (more) creative part, namely creating and
optimizing your landing pages’ content.
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Optimize your landing pages
(with the help of WebSite Auditor)

Optimize your HTML & create the right content for better rankings

If you followed our guide on keyword research, you probably already have a nice
list of target keywords on your hands, as well as the URLs of landing pages you'll
be optimizing for these terms. That means you're all set to start creating some
great content to make sure search engine bots understand what your landing
pages are about, acknowledge their value, and give them a high ranking in
search results. Sounds simple? Well, on-page SEO really is no rocket science, but
it does require some effort and patience on your part. In this guide, we've split
the process of landing page optimization into 6 actionable steps to make it as
smooth and straightforward as possible.

Analyze Compose Work on meta Create fab Deal with Double-check Show it
page your title description content images the tech to the world

| Step 1: Determine the status quo

Before you start optimizing a landing page for your target keywords, you'll need
to determine how well it is optimized at the moment, and which specific areas of
on-page SEO you should focus on in the first place.

Scan your landing page. In your WebSite Auditor project, go to the
Content Analysis module, and select your landing page from the list of the site’s
URLs. Type in the keywords you're optimizing the page for, and select a target
search engine. In a moment, you will see a dashboard populated with all kinds of
optimization stats, and an overall optimization score to show you just how well-
optimized your landing page is compared to top-ranking competitors.
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Content optimization

& Keywords in tife

Title length
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73 chars
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@ Keywords in mefa descriplion tag 1 averages al once. In this case, make sure your fitls is besta
keyword (i.e., your word counf and keyword density for thal ke

Meta tags

englh 276 chars

Look through the stats on the left, and spot any factors with Error, Warning, or
Info statuses. Now that you know which areas you need to focus on, it's time
to edit your content and get rid of any on-page issues that are holding your
rankings back.

| Step 2: Work on your title tag

SEO-wise, the title tag is one of the most important page elements. It lets search
engines know what your page is about, and the tag's contents are commonly
used as part of your listing's snippet is search results. If the page has no title
tag, search engines will fill the snippet with content they've picked on their own,
which may not appear appealing to searchers and result in lower click-through
rates.

How-to: Use a title that is concise, to the point, and includes your
keywords. Go to Content Analysis > Content Editor and switch to the Title and Meta
tags tab. Here, you can type any title tag you'd like to use right in the Page title
field and see what it'll look like in your Google snippet right away. Once you come
up with a perfect title, check with the title-related on-page factors on the left:
Keywords in title, Title length, Multiple title tags to make sure they are all marked as
Done.
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&l and the WelD, grow Swareness,

Tip 1: Employ techniques that are proven to work. If you feel you could
use some inspiration for your title tag, go to Content Analysis > Page Audit, click

on Keywords in title, and switch to the Competitors tab to see how your 10 top-

ranking rivals optimize their titles so you can borrow some of their tried and

tested tactics. In this tab, you'll see stats like keyword count, keyword density,

and total word count in your competitors’ titles, as well as the exact wording

of their title tags. You'll also find competitor averages for these values, as well

as the min and max total word count, keyword count and density among your

rivals.

0 922

Keywords in title

Details | Compeatitors

Compared to the top 10 competitors for the k.. | breaking news

Recommendation
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Tip 2: Place keywords at the beginning of your title when you can. The closer
your target keyword is to the beginning of your title tag, the more keyword-
relevant your page will be considered by search engines. Try to always start your
title with your keywords to emphasize their importance.

Tip 3: Mention your location in the title to help local SEO. If relevant, include
the name of your town or state in your title tag to show search engines which
geo-specific searches your listing is most relevant to.

| Step 3: Brush up your meta description

Just like the title tag, meta description is an important indication to search
engines of what the page is about. Meta descriptions are often used as preview
snippets for sites’ listings in search results — so for pages with no meta
descriptions, the snippet will include the content picked by search engines, which
may be unclear and unappealing to searchers.

How-to: Create a meta description that is in line with SEO best practices.

In Content Analysis > Content Editor, under the Title and Meta tags tab, try entering
various variants of your description and preview your Google snippet below. As
you type, you'll see the factors under the Meta tags section recalculate in real
time. Make sure your final meta description meets all SEO requirements, and the
Keywords in meta description tag, Meta description length, Multiple meta description
tags are all marked as Done.

§7.7% Op I Optimize your page Fage content,  Title & Meta tags
1
Title 2 Dacard changes and reload B Save page
& Keywards in ifle 1
& Title length 36 chars Page tithe:
& Mulliple =88¢> tags Ho

Socal Meda Listening and Analylics
Mata tags

Mieta description:
@ Keyworos in meta descripgtion tag 1 okt e

Track conversalions atoul your business on Sodkal and the Web and grow Fwareness with Bis easy-
fo-use social media kstening platiorm.

& Mela descriphon lengh 135 chars

@ Mulipie meta descripon tags Wo

& Keywords inmata keywords tag 0

Multiple meta description tags
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Tip: Use tailor-made advice on writing meta descriptions. If you feel like
you could use a couple of examples of meta descriptions that work in your
niche, go to Content Analysis > Page Audit and switch between the Competitors
and Recommendation tabs to see how your top 10 rivals optimize their meta
description tags, and get specific guidelines on writing yours.

0 922 Keywords in meta description tag Details. Competitors, | Recommendation

Ion Factor status: m

Greal job! The meta descriplion of your page contains targal keyword(s).

Step 4: Create your killer content (and don't forget
the keywords!)

We can't stress it enough: it is uber important for your content to be valuable and
unique, and creating pages that are engaging and useful to the reader should
always be your primary goal. However, clever use of keywords in your content

is also important — it lets search engines understand which search queries that
content is most relevant to. Remember to use keywords naturally though, as
human visitors should always be your top priority.

How-to: 1. Use keywords in the page’s content cleverly. In Content Analysis >
Content Editor, check the Body section of on-page factors. Edit your page’s content
in the right-hand view, making sure the Keywords in body and Word count in body
get marked as Done.
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Feywords inH1
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issues quickly and effecti

Keywords in <body=

social media L. © 1 t Find new sales opportunities

Reach oul o your potential customers while they are researching

Mone of your keywands are found in e page’s body and asking for advice, or when they comgdain abowt vour

How 1o fix:

2. Optimize your headings. Your page’s heading tags are strong relevancy
signals to search engines, so it's a good idea to include your keywords in some
of them. H1 is your page’s main heading, and by far the most important one; but
if your content is long to enough have H2-6 headings as well, these are all good
spots to include your keywords in. Remember not to use the same term overly
though; think of synonyms and related phrases to diversify your content, and try
to target topics or concepts rather than exact-match keywords.

In Content Analysis > Content Editor, click Edit source. Locate your H1 tag in

the HTML code by hitting Ctrl + F and running a search for “<h1”, and edit the
contents of your H1 right in the page’s source code, like you would in an HTML
editor. If the search returns no results, simply create an H1 tag from scratch.

To do that, scroll to the part of the code where you want to place the heading
(typically the beginning of the <body> tag, right above the first paragraph of your
content) and type in<h71>Any text you want to put in your header</h1>.
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63,9% Optimization Rate Optimize your page
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Keywords in H1

social media 1

If you'd also like to use subheadings, repeat the process for the H2-H6 tags.
Remember to not overuse the same keywords across your headings to avoid
keyword stuffing.

Tip: Learn from the best. The best way to ensure that you're going in the right
direction with your content optimization efforts is to look at pages that already
rank in top 10 for your keywords. Go back to Content Analysis > Page Audit and
click through the factors under the Body section. Every factor lets you switch to
the Competitors tab to see how each of your top 10 rivals are optimizing their
content. Feel free to also consult the Recommendation tab for optimization advice

and SEO best practices.

0 922 Keywords in meta description tag Details. Competitors, | Recommendation

lon Factor status: m

Greal job! The meta descriplion of your page contains targel keyword(s).
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| Step 5: Use the right alt texts for images

Search engines can't analyze images or read text off them — so your images’
alternative attributes are a way of telling search engine bots what the image is
about.

How-to: Use relevant keywords in the alternative text. In Content Editor,
check the Images section to see if any of your images lack alt text (Empty ALT
texts), and how often your keywords are used in the alternative attributes on
the page (Keywords in ALT texts). It's recommended that all of your images have
alternative text, and that relevant keywords are used within it when possible.

To change your alternative texts, click Edit source to switch to the HTML view and
run a search for “<img”. The search will locate all images on your page; for those
that don't have an alt attribute, type it in. Here's an example of an image with
properly set up alternative text in HTML: <img src="/images/cat.png” alt="Funny
cat”>

1 TS M ngs.

3 g reload B Saen page

<l
<k
<t =T

<p> <img sre="limages/screen-02.pny" al="Hands-free s

yEe="cokanr§ phair
A5 5% Bird-§ ha pe-graen Aoat f‘.”i_‘!pﬂﬂ'

| Step 6: Go through technical factors

Although you've (hopefully) already run a full site audit with the help of

this guide, quickly double-checking the tech side of the specific page you're
optimizing won't be superfluous — especially given that you made some changes
to your HTML in the previous steps, when you were optimizing different page
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elements for your keywords.

How-to: Make sure the page is fully crawlable and readable. In Content
Analysis > Page Audit, go through Page availability to see if anything could be
making the page problematic to access. The Encoding and technical factors will
show you if there are any issues in your code that may make the page harder
to crawl, and its content harder to read. The URL section will tell you whether
the URL is user- and search engine friendly. Under Links, you'll immediately see
if there are any broken links on the page, and whether or not it's got too many
links overall, or too many do-follow external links specifically.

{:}I Update

Anplysis

54.9% a0 42 0 921 Page status code

Page availability
A Page status code

Factor status:

The page redirects te http:fedition. con com/ via the 304 ¢
& Page is restrided from indexing

Page uses meta refresh Yes Howy to fioc

O Page uses rel="candnical” Yes In general, here is nothing wrong with 301 redirects, as
get complete statistics for your landing page in WebSite

Encoding and technical factors -
for analysis instéad.

@ Duplicata rel="canonical” code Ho
@ Motile riendly Yes Important: Bacause your currant URL has no contant,
raportad for the new page (the page your current URL r
@ Conflicting character encoding Ho
@ Pageuses frames Mo
© W3C HTML arrors & wamings 24 Aboutthis SEO factor:
@ W3iC CSS errors & wamings 828 When a user 3ccesses your page in a browser or when |
status code in response to the request This code provi
@ Page HTML size 29.0 KB common status codes are
0@ Structured data markup No & 200 - the server successhully returned the page
® 301 - the page has been moved permanently
URL & 404 - the reguested page doesnt exist
& Dynamic URL Ho & 503 - the senver is temporanly unavailable
URL length 15 chars

| Step 7: Take the newly optimized page live

Once you've optimized your page’s content and HTML in WebSite Auditor, it's
time to save and upload it to your website. No worries - it only takes a few clicks.

How-to: Upload your page to your site. When you're done editing your page,
hit Save page to save the optimized HTML file to your computer. Next, simply
upload the page to your site like you normally would - e.g. using an FTP client -
and you're done!
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| You're an optimization guru!
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You've just completed the full process of page optimization. With all your page

elements optimized for your keywords and your content all around brilliant, your

landing page is probably a perfect example of on-page SEO done right. Now it's

time to go off-page and audit your website’s backlinks!
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Run an in-depth backlink audit
(with the help of SEO SpyGlass)

Discover all links to your site & get rid of the ones that are hurting your
rankings

Backlinks are one of the most important ranking factors to search engines. And
it's a pretty simple idea: the more reliable, relevant resources link to a page,
the more useful and valuable that page must be (and the higher rankings it
deserves). Similarly, ‘bad’ backlinks (links from spammy or irrelevant sources)
are treated as indicators of poor quality, diminishing the page’s value and
authority in search engines’ eyes and often resulting in ranking penalties. This
is why evaluating the status quo and auditing your site’s backlink profile is the
first off-page step to take. It's crucial that you do that before you even consider
a link building campaign — this way you'll be able to eliminate all links that may
threaten your rankings, and then start clean with building fresh, high-quality

links.
Find all links Assess your Compare it to Calculate Check suspicuos Get rid of
to your site backlink profile competitors penalty risk links manually dangerous links

Step 1: Get the most complete list of your
backlinks

To run a comprehensive and accurate backlink audit, you should definitely start
with getting a complete list of webpages that presently link to your site.

Find backlinks with SEO SpyGlass. Run SEO SpyGlass, enter your
website’s URL and let the software collect all your backlinks.

Tip 1: Pull backlinks from Google Search Console and Google Analytics.

For an even more comprehensive backlink picture, you may want to use all 3
backlink sources integrated into SEO SpyGlass. To do this, check the Show expert
options box at Step 1 of creating a project, and you'll be able to pick backlink
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sources at Step 2. SEO PowerSuite Link Explorer is used by default - it's our in-
house link index that's updated non-stop, in real time. You can also select Google
Analytics and/or Google Search Console to complement the backlink search.

Step 2: Choose Preferred Backlink Sources

Please choose the preferred sources that SEQ SpyGlass should use to collect backlinks from. You may select as
many as you want, but when your project is ready you will also be able to rebuild it by scanning any of these
sources again.

SEQ PowerSuite Link Explorer (former WebMeUp)

Collect backlinks from the internal SEO PowerSuite's database

=4 Google Analytics

g

m

0 SpyGlass will collect backlinks from your Google Analics account

v Google Search Console

SEQ SpyGlass will fetch the list of backlinks from your Google Search

Tip 2: Check if all the links are still in place. It's not always possible for link
indexes to keep up with all the changes on the Web, and some backlinks that
no longer exist in reality may still be kept in SEO PowerSuite Link Explorer,
Google Analytics, or Google Search Console. Thus, when you analyze your site’s
backlinks, you may have some non-existent backlinks messing up your stats.

That's where SEO SpyGlass’ real-time link checks come in handy. To check your
backlinks in real time, go to Backlink Profile > Backlinks, select the backlinks in
your workspace, and hit ) - . Deselect all factors to be updated and only
keep Page factors under Internal factors selected. Hang on a little while your links
are being checked. When the check is complete, examine the Links Back column:
it will show whether each link is indeed found on the page (Yes), is found on the
page but has a nofollow attribute (Yes (Nofollow tag)), or if it has been removed

from the page (No (Link Missing)).
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If there are any links with a No status in your project, you can safely remove
them from the project completely (right-click the link and hit Remove backlinks
from project) to make sure you aren’t wasting your time on analyzing links that no

longer exist.

All backlinks Backlinks details Link penalty risks Backlinks from homepage Backlinks fram blog & forums i

D . - Rebuld  ~*, Lipdate

R nach Project '+ Factors

# Backink Page Tkl Links Back Anchor Text Anchor.. Paga PR~ Tota
1 hitps e moptwo.comiScoli-8..  Moptwo - Scolt Yeager - Wee., Yes [Weekey ends S-ye hittpihe PR: — 1
2 hitpiwww.onenewspage com.au..  One News Page Australia | L.. Yes nttp:iw. PR3 1
3 nitpiwww.onenewspage coukitc.. One Mews Page United King.. Yes nttp:iw.. el 1
4 hitpiwww.onenewspage.usicphp One News Page United Stat . Yes hittp:iw. s 1
5 hitpiiwww onenewspage comic One News Page | Latesi Me. . Yes hittp: e il 1
B hitp:iwww.nerg blogspot comi2 skippy the bush kangaroo: D Yes [posted five photogr hitp: b L 1

503 Mavy - Los Angeles Web Yes hitp:www.golf com R

| Step 2: Assess your backlink profile as a whole

A link profile is made up of individual links — but before you look into the

details of each of your links individually, you need to understand how they are
performing together, and identify the core strengths and weaknesses of your link
profile as a whole. You can do that in the Summary section of the Backlink Profile
module in SEO SpyGlass. Here, you'll find your total number of backlinks and a
wealth of important stats on them.

How-to 1: Compare your Total Links vs. Linking Domains. The total number
of backlinks your site has is a good starting point in understanding how strong
your backlink profile is. Yet multiple links coming from one and the same domain
are considered to have lower value, so unique linking domains are typically a
more reliable metric than link count.

Your link profile will obviously have considerably more total links than linking
domains, but your aim is to have as even a ratio as possible.
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&) et o]

s golf.com

2.513.647 7.681 7.252

How-to 2: Check the dofollow vs nofollow ratio. While it's true that nofollow
links do not have SEO weight, a natural link profile can't consist of dofollow links

only, so your best option is to have a natural mix of nofollow and dofollow links.

If nofollow links prevail in your backlink profile, it's a signal to rethink your link-
building strategy and try to focus on acquiring more SEO-valuable dofollow links.

If nofollow links prevail in your backlink profile, it's a signal to rethink your link-
building strategy and try to focus on acquiring more SEO-valuable dofollow links.

If there aren’t any nofollow links in your profile, this may be a flag that your
links were acquired in an unnatural manner and you need to further investigate
your profile for other traces of spammy techniques.

¢ golf.com

Golf Magazine. News, Equipment, Instructions, Courses & Travel

BACKLINKS

2.513.647 7.681

DOFOLLOW

99.1%

2,491,350
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How-to 3: Assess your link profile growth over time. Check with the Backlink
Progress and Linking Domains graphs to see how your site’s number of backlinks
has been growing. Look for spikes to figure out which of your marketing activities
(content, campaigns, etc.) have been especially successful in attracting links.

Bk
Prog

Backink Progress

Linking Domains

How-to 4: Analyze how many backlinks are coming from homepages. As the
homepage is the most authoritative page of a website, links appearing there can
be easily deemed as paid links — especially if their number is excessive.

If links from homepages considerably exceed links from internal pages in your
link profile, pay extra attention to these links and make sure they were built

naturally.

B

Domains linking from homepage Backlink TLDs

11.3% BB.T% T7.6% -_1_.?% fi._ﬁ% 1.1% 1.1%

£70 domans & 8117 domains 5958 a3

Backlink countries

61.1% 2805 dor
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How-to 5: Check backlink countries. When it comes to backlink countries, just
like with other aspects of link audit, you should keep in mind your links’ diversity.
Yet the rule of a thumb is that if you optimize your website for a specific geo-
location, your aim is to get maximum location-relevant backlinks.

Say, if you're a UK-based business that targets a local market, but most of your
links are coming from USA-based websites, it's high time for you to switch to

getting links from local sites.

Aedakd
2] prpe

Backlink countries

61.1% 1505 domain

12.4% 555 sumaes

3.3% 256 doma

2.3%

How-to 6: Check top anchor texts and keywords. Irrelevant anchor text,
keyword stuffing, or too many identical anchors can get you in trouble with

search engines and cause a ranking drop.

If your obvious anchor text leaders are commercial anchors with lots of money
keywords, it's high time to start an anchor-text diversification campaign.
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Anchor texts (summary) |

@ TEXT LINKS

69.6%

1,749,492 backlinks

Top anchor [ alt texts by backlinks

Golf

Go back to Golf.com

Instruction

UNIQUE ANCHOR TEXTS

26,991

Linked Pages

\

ANCHOR TEXT DIVERSITY : 1.1%

IMAGE LINKS

30.4%

764,155 backlinks

19.6%

T.6%

5.5%

How-to 7: Examine the linked-to pages.

® LINKS TO HOMEPAGE

14.5%

364 604 backlinks

Top linked pages by links

491 803 backlinks f (homepage]

192,093 backlinks MPxid=nbar_si_dd

137,973 backlinks [}

SEO Workflow

Most links your site receives will
typically point to your homepage — the first level in the structure of your
website. However, you need to balance those links by a number of other links
going to deep internal pages of the website.

If you have very few links pointing to your internal pages, it may be a good idea
to launch a thought-out content marketing campaign that earns more backlinks

for your deeper pages.

ICHOR TEXTS

)1

T DIVERSITY : 1.1%

AGE LINKS

4%

155 backlinks
19.6% | 491,802 backlinks
7.6% | 192,093 backlinks

55% | 137973 backlinks
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Linked Pages

@ LINKS TO HOMEPAGE

14.5%

364 604 backlinks

Top linked pages by nks

! Thomepage]

MPid=nbar_si_dd

7

LINKED PAGES

22,257

LINKS TO OTHER PAGES

85.5%

2,149 043 backlinks

14.5% = 364 446 backlinks
T8% 106 742 backlinks

6.9%
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Step 3: See how your links compare to
competitors’

The next crucial step in evaluating your link profile is checking how it compares
to your main competitors — to identify your site’s strong and weak points and
see what will help you outrank your competition.

How-to: Add competitors’ sites for comparison. In your SEO SpyGlass project,
navigate to the Domain Comparison module and specify the URLs of your top SEO
competitors. Voila! Your backlinks will be compared to those of your top ranking
rivals against a bunch of crucial link factors, with a 1 to 5 overall rating assigned

to each site.
AgaTiemoy
Paramatars B LE LR
Dimain Srengm 691 852 958
Damain Aeg Fan 15818 1510 "
Domain Age 21y 3m WA iy
Tobal Backinics 2513647 4,648,061 3337506
Totad Linking Domang 7.8 Bl A6G FIRFET)
IF Ageesses 1353 20,743 136049
C-Bilocks 5158 23E14 58,966
Dealiow backinis 2,491,350 4. 273,237 3,087 250
Demains inking Fom homepage arn 16,920 21,160
TE% 5% el
Top TLD
1% 4% 40
Top Counfery
Tes links T0% TE% BE%
Anchors 26,501 161,117 41,005
ANChar bl Shepiiily 1%y Thy 1%

Linked Fages F1IST 30,802 365,146

Tip 1: See where your competitors’ links intersect. Looking into the
intersection in your competitors’ backlink profiles can give you insight into their
link strategy - and help spot some valuable link building opportunities for your

own site.

To do this, go to the Link Intersection submodule (still under the Domain
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Comparison module) to see the domains that link to two or more of your
competitors but not to you.

AR Backhnk gomains Potential backlink domains  +

o v
] - Projects #of Backinks. & of Dodoliow Backd. Domain |
EEE W asbim jango oo, radioluna com; Sireerma tom 14 14 [1-H

e astim 0o com. radittuna.com; Streema com 5 g 8r222
=W W jastim jango.com; radictunia.com; Streema com 4 3 199, 198,14
=W E W jastim jango.com: radiotunia.com; Streama com 17 17 18517
H NN [Esm N0 com radiotuna.com; Sineema coimi 14 13 18418
W LT [ENg0 0omL radiotuna.com; sreema com L L] 203189

st 300, Com radiotuna, com; Sineema com 4 4 ar.74

W UM NG00 0O FACIIUNG.Com; Seema com 2 9 207.56

W W |35Lim; jango.com; radichana com 3 3 11471

W W |350im; jango.com; radichana com 23 23 45.30.2°

-i' W W |3500m; jango.com; radichana com 3 3 184183
W W |30 jang0.com; radichana com 18 18 195.154.20

W |0 jAng0.com; radichana coam 3 3 104.28

W W | astim; jandgo.com; radichuna com 3 3 104314

[ W W a5t jangn.com; radichna com 8 2 1072

Tip 2: Explore competitors’ links in-depth. When you were adding competitors
to the comparison, SEO SpyGlass created a project for each of them in the
background. In the Projects drop-down menu, select a competitor you'd like to
look at in detail, and hang on a moment while SEO SpyGlass loads all the data.
Switch to the Summary module for an overview of the competitor’s link profile.
The anchor-related part can be especially useful for ideas on new anchors for
your links. Anchor diversity (unique anchors divided by backlink count) is also an
important metric to consider — it'll give you a solid idea on how many of your
anchors you need to optimize for your target keywords.

w

Prowect
Anchor exis [summarny) Linked Pages
n
80,907 432,520
98.0% 2.0% 2.1% 97.9%
LyTis T g b
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| Step 4: Pinpoint potentially dangerous backlinks

Ever since the first Google Penguin update, one of the key aspects of any
backlink audit is to identify poor-quality backlinks that can put your site at risk of
Google’s link penalty.

SEO SpyGlass analyzes your links against a number of quality factors (the same
as the ones used by Google) to let you spot all dangerous backlinks and have
them safely removed.

Now that you've reviewed your link profile as a whole, it's time to spot the
potentially dangerous links in it. The most convenient way to go about this is to
analyze link quality by domain — it is considerably quicker and no less effective.
Especially if you have a few thousand links or more, evaluating them by linking
domain is going to save you tons of time.

Calculate Penalty Risk. In SEO SpyGlass' Backlink Profile module,
switch to Linking Domains — here, you'll be able to review & analyze the domains
that link to your site. Go to the Link penalty risk tab. Select all domains and hit

3 Update Link
L' Penalty Risk

Hang on a moment while SEO SpyGlass is checking the domains. When it's
done, click on the header of the Penalty Risk column to sort the domains by their
riskiness.

Roughly, a link with a 0 to 30% risk value is usually considered safe. A link in the
30 to 70% range may potentially be harmful, so it's recommended that you take
a closer look at it. A Penalty Risk of over 70% is considered high and calls for
immediate action.
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All backlinks Backiinks details Link penalty risks Backiinks from homepage Backlinks from bigg & forums Backlinks
G - D Ol

2 Backiink Page Tt * Panaky Rmk Links Back Anch
1 hiip:¥shopforthebest infods ports-galf htm Sports Golf Locate Best Price Ind S0% Yes Welcometo
2 hip:Mhebestgolfingguide comigolf-shop himi Golf Shop 50% Yes Welcome to
3 hitpvmysearch com andirecioresidirectorio_categona ph Deportes yFitness Golf - Todo 5 AT% Yes Welcometo
4 htfp:¥1 T mile comEWRCH Tsparts hitmd spors 4T% Yes Golf.com

5 hitp:www pard0 comvauthon]es Jesse Boland 44% Yes Wedge Shot
6 hip:wew pardl comycale goryigs Game Improvement Archive 44% Yes Wedge Shol
T hitp:Wweww pard0 comdplasing-god-in-the-windi Playing Golf in the Wind, Leamin 449 Yes Wedge Shot
8 hip:#01-02 idahosports comiprolinksiprosporishemeiml  IdahoSpors.com 1% Yes GOLF.COM

For details on why any one of the domains is considered risky, click the i button
next to the domain’s Penalty Risk value. This will reveal a list of factors that make
links from this domain potentially risky.

| Step 5: Re-check suspicious backlinks manually

It's up to you how “strict” your backlinks cleaning-up will be, but removing lots of
backlinks at once may cause a ranking drop, so, not to overdo with link removal,
you need to smell-test the suspicious links manually and get rid of your links in

the most “glaring” cases only.

How-to: Examine the risky linking domains. Still in Backlink Profile > Linking
Domains, switch to the Linking domains quality tab, and go through the available
columns to double-check all the suspicious links you've found. Select the

Update

domains and click () ke

to check if the domain is relevant to your topic, if
it's indexed in search engines, if the anchor text seems natural, and if the website

itself is trustworthy.
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Linking demains

Rt Export all ks
pmpu [ sy

-

& Linking Demain
W0 1-02 idahios porks. com

0203 idahos ports. com

M03-04. idahos ports.com

M09 .com

mpd 100/

R T R S A R
: ]

==
=]

hap:
11 hig

=
[P

=
T ]

Tip 1: Explore domains’ social signals. It's never been officially confirmed that
social signals are used in search engines’ ranking algorithms. Yet social media
stats are important indicators of visitor engagement with any website, and can
thus give you a good idea of the site's quality.

582 hagyw.carm
12thmannsing.com

H138%0l0g.com

el 14 28alm.com

Rp17mile.com

18ztrang.com

Link penalty risk

Traffic coming through backlinks. | Linking domains quality - | +
QS B O
SofBaciinks  #of Dofolow Ba... Indeed in Google Alen Rank Doz Listieg
1 1 641 1639141 W Ho
1 1 2,000 1639141 B Ho
1 1 3,040 1639141 @ [
1 1 168 3124242 W Ho
2 2 16 800 2818001 Yies
2 2 L , He
1 0 435,000 14500 ® Yes
4 4 24,706 i Ho
1,157 1157 5280 47T = o
1 1 5470 1787470 W Ho
el 362 3,850 633061 = Ho
2 2 & b Ho
1 1 280 387035 W o

§

62.13.21..

631321

601321
TE5119.2..

195422

116.255_.
232385..

222181

104283
50063.21...

104318

188.71.2..

182186

I I OO O OO

SEO Workflow

v B

18y Im

Sy im
ay 2m

&y im
gy 1m
2 10m
16y 1m
2y 10m

Still in the Linking domains quality tab, check with Page Facebook Popularity,

Page Google+1’s, Page LinkedIn shares, etc. to see how your backlink pages are
performing socially.

Limking domains

Ristuid Export 8l nks
Pmpn @115!:;!]’]

Iiltp
Hittp

hitp

hltp.h

W W O WM de L RY =

=]

11 hitp:
12 nitp:

It
g
hittp:ival
It i

Iltcif

Liriing Domain

TaBEnEws go.com
Gabs com

[fabcT com

‘aciverain com
abc13.com
bcidhicago.com

adevaiul.ro

fabeTny com

hitp:iiadage.com

AbCTNEWS, Com

Akl com

[ Evovrahe L. com

Link penaity sk

Traffic coming through backlinks Linking domains quality -+

& venaty s e R v &
Doman B | ~ Domsin Facebeok Populsrty  Domaer's Googies1s  Domain Linkedin Shares  Domain Prterest Bockmarks

6a.71.22253 152,000 2607719 1182 e
627121614 HE 56,000 160,565 101 0
687121614 BE 15,000 14,035 31 o
5260.104.62 16,000 3727 224 1
627121614 HE 15,000 12777 9 ]
687121614 BE 14,000 41,800 a7 o
aozezatzsf 9,400 5876 56 o
6271614 HE 6,900 354 159 ]
505621222 BE 6,600 175,327 1,951 z
687121614 HE 5,200 96,641 21 o
saT1216.14 HE 5700 3336 7 ]

104.25 200.13 IS 5,100 3,064 128 o
827121614 HE 5,000 7574 b

Tip 2: Check how much traffic each backlink brings. Although not an SEO
factor, stats on traffic through backlinks let you see which of your links bring

actual visits to your site.
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Switch to Backlink Profile > Summary and go to the Traffic coming through backlinks
workspace. To check how many visits each link brings, go to Preferences >
Preferred Backlink Factors, select Visits to Your Site, and hit OK. Back in the Traffic
coming through backlinks view, select your backlinks and hit () :=** ., selecting

Visits to Your Site once more. Specify your Google Analytics credentials at the next
step, and the tool will sync with your GA account and gather the traffic stats.

Now, you can see how many visitors each of your backlinks has brought in the
last 30 days in the Visits to Your Site column.

from homepage Backlinks from blog & forums Backlinks from link directories Traffic coming through backlinks - + { 1
aild Fy date . .
= {1/ . k Filte g [+
e Titke Links Back Anchor Taxt Anchor URL ~ External ks Visis 1o Your She
AusGoll - Linkswww ausg... Yes Goll.com hitp:iwaw. golf.co 165
TinNEws-magazin Assignmenteditor - Online.__ Yes Golf Magazine hitp:twww golf.co 144
wis.him Sports at Onekay.com Yes Goll.com hitp:twaw. golf.co 126
egoryhuffington- Huffington Past Archives & Yes Johnsonhas bee . hfpwewgolfco 101

baut! Abaut - 12th Man Rising Yes Golf hitp:thwavw. golf.co Ta

Fabruary, 2011 | Austin Re. Yes ClubTest D fLc Td

Tip 3: Use tags. You may want to tag some of your backlinks at this stage, so that
you can quickly sort out all the links that require further action (e.g. if you plan

to contact the webmaster to ask for link removal). To tag a backlink, right-click it
and choose Add tags to selected record.

All backlinks Backlinks details - Link penalty risks Backlinks from homepage Backlinks from biog & forums Backlinks
f_]—-? Statistics - :;:ue: (:) :m | Quick Filter: ¢ontaing
= Backink Page Liniks. Back Ancher Text Anchior URL - Tags |

1 hitp:www pard0 comicalegarag Yes Wedge Shots in hitpiwnww. golt cominsircti contact to take link down

2 hitp:twwnw pardd comdauthoresse Yes Wedge Shols in hitpiwwsw golf comAnstnuct contact to take link down

3 hifp: W, numengunity, com/2013 Yes ﬂul! hitpiwww. golt. comy contact to take link down

4 hitp:twww yourfirstpotbellystove oo Yes (Mool Read more hitpwww golf comtour-an contact to remove Nofollow
1 hifp:www youtube comiuser/Goli Yes (Mool 1 hitpiwww. golt. comy contactk to remaove Mofollow
&  hitp:wwnw womanonsports netl Yes LIVE Masters fo hitpiwws golf comiour-an contact to change anchor
7 hitp:¥autzenzoo com Yes Goif ndtpciww. golt comiaid=nl contact to change anchor

8 hifp:twww ws3az comysports Yes Masters fourthr. nitp Meoww golf comileadarh | contact o change anchor

| Step 6: Have harmful links taken down

Once you've identified dangerous links in your backlink profile, it's time to get rid
of these reputation damagers. The most commonly used method of doing that is
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by contacting the webmasters of sites that link to you, and simply asking them to

take the links down.

1. Get webmasters’ contact details. To save time on digging up
contact info manually, you can get webmasters’ email addresses right in SEO
SpyGlass. To do that, go to Preferences -> Preferred Backlink Factors and select
Contact Info from the list of available factors. Click OK. In your SEO SpyGlass
workspace, right-click the header of any column to open the workspace editor.
Add a Contact Info column to your workspace (by double-clicking it in the list of
available columns on the left), and click OK once more. Now, select the links you'd
like to get contact details for, hit the Update factors button, and select Contact
Info to be updated. The column you've just added will now populate with email
addresses of webmasters (if available on the website).

2. Reach out to webmasters via email. Copy the email addresses SEO SpyGlass
found for you, and send out emails to webmasters. If you only found a couple

of spammy links, you can easily do that by composing a personal email for each
of the webmasters — but if we're talking about dozens or hundreds of harmful
backlinks, you may want to create an email template requesting link removal.

In either case, make sure you introduce yourself in your email, mention your
position (e.g. SEO or site owner), explain that you are trying to prevent (or
recover from) a search engine penalty and would appreciate it if the link was
removed, specifying the URL of the page you found the link on.

| Step 7: Disavow links you're unable to remove

If you have a large number of spammy links to your site, or if you don't hear
back from the webmasters you contacted asking to remove the links, you can
tell Google to ignore these links by disavowing them. You can easily generate a
disavow file right in SEO SpyGlass.

1. Add links to the disavow list. In your SEO SpyGlass project, select

the backlinks you'd like to disavow. Right-click the selection, and hit Disavow
backlinks.
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1 http (/100kresources com/fseo-to...  3EQ Tools & ... Yes SEQ in practice hitp-/hwwew PR 17
¢ http . 1m Linfofwordpre s/ hiow-t. How to do 5. Yes (Nofollo... http:/fwww.s...  hipod fevew a5 50
3 hup/imlinforwordpress fwhat-i.. Whatis the ... Yes (Nofollo... g/ fwwnwes... DO/ P ... i H 50
[ |mouseoasvesn  [seondve. | ves|imagelcor o | me 2]

mm + Add backlink(s) to project

Wiew statistics for backlink(s)

m Update factors for backlink(s)...
9

hup:j/7marketingphiladé § Remove backlink(s) from project pplicable Mot applicable
10 http )/ Fmarketingphiladd 3 Disavow backlinkis) plicable Not applicable PR: —
11 http-//?marketingphila T3 b [ v Takes ... hitpodhwwew... PR: —
12 hip:/ Mot applicable PR

{Tmarketingphilady F Add tags to selected record(s) pelical

2. Decide if you're disavowing the backlink or the domain, and add

[ [ 5o e i 4 [0 m | ves ol [ sc0 pacice [bsp o | |

1
11
19

comments. In the menu that pops up, choose whether you'll only be disavowing

the backlink page you just added (Backlink), or the whole domain that links

to your site (Linking Domain). At this step, you can also add a comment to the

records you're disavowing. Comments are useful for your own future reference -

whenever you review or edit your disavow file later, you'll instantly see what kind

of sites you were disavowing and why.

il.info/wordpress fhow-t... How to do S...  Yes (Nofollo... http://fwww.5... HEp: [/ fwww.... FR: — 50.63.1... =
1L.info/wordD. g &) @ Disavow Backlink(s) - I

[ —
B vigs nl S p—

Disavow the backlink(s)

Choose if you want to disavow a specific backlink, or the entire linking domain.

Disavow mode: Backlink | = Entire domain
I 1t W specific Backlmks, or the

Comment:

aarketingphila
1arketingphilal

warketingphilal

3. Export your disavow file. After you've added all links you're about to disavow

to the list, go to Preferences -> Disavow/Blacklist Backlinks. At this stage, you can
edit the comments by double-clicking any comment to make changes. Clicking
Add lets you add links to your disavow list, and clicking Remove deletes selected

records from the list. In the Choose the action menu, you can select whether you'd

like to simply disavow the backlinks, disavow and exclude them from all future
updates you make in the project, or disavow and blacklist the links (have them
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removed from the project completely).

Once you're happy with you disavow list, hit the Export button and select the
folder to save the file in so that you can upload it to Google Webmaster Tools.

= Project Preferences : : :
y Disavow [Blacklist backlinks
Customer Profile
This is where you can create and manage your Google Disavow file or blacklist any unwante
Disavow/Blacklist backlinks don't show up in your project.
B Workspaces

Backlinks Data C__,_) Import
Comparison (Domains) Add | B Expont I

Tags

# Disavow m ° ® Save
Events

1 Entire doma

Preferred Backlink Factors save As:  disavow_links.txt

Backlinks Collection Settings 2 | Eneie 0

3 Entire doma -
GCoogle Analytics Account backlinks

4. Upload your disavow file to Google. In the Google Disavow Tool, select your
website and upload the disavow file you generated. That's it - you've told Google
which of your backlinks to ignore, and your site is all set to start clean!

Tip: Mind that every new disavow file you upload to Google will overwrite the
previous one. If you've already submitted a disavow file for your site, make sure
your new file includes the previously disavowed links in addition to the ones
you're disavowing for the first time.

| Your link profile is all clean and shiny!

Now that you are done with backlink audit and free from spammy links, you've
got a clean link profile to start working on. It's time to start building relevant,
high-quality backlinks to win search engine’s trust and respect.
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Build quality links
(with the help of LinkAssistant)

Discover the best link building opportunities & grow your link profile

Link building is perhaps the most challenging part of SEO. With Google's growing
concern for the quality of a site’s link profile, researching link opportunities can
get incredibly hard and time-consuming. But as backlinks remain the strongest
ranking signal to search engines, link building, when done right, will bring you
better results than any other SEO effort. Follow the steps below for best working
ways to find link prospects and get them to link to your site.

Pick link Find quality link Reach out Manage your links
prospecting tactics opportunities to prospects and relationships

| Step 1. Choose your link building techniques

Review the commonly used link prospecting methods below, and choose the
ones that suite your niche best. Click on any option for a detailed description.

Review the commonly used techniques. Take a look at the link
prospecting options below, and choose the ones that suite your niche best
(click on any option for a detailed description). Don't worry if you don't find
the technique you'd like to use - you'll be able to create your own, custom
prospecting method at Step 2.

Guest posting

Writing posts or expert articles for someone else’s blog is common practice.
If the blog is an authoritative resource, a link to your website included in the
post can be of big SEO value. However, mind that large-scale guest blogging
is officially outlawed by Google. This does not mean you cannot guest blog
at all; but as a rule of thumb, it's recommended that guest posts should
only be published on relevant sites. Avoid guest blogging networks and
websites created purely for posting articles. Detecting such sites may be
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tricky; here are the common qualities you can recognize them by:

- The site uses a standard or free design template;

- Articles and posts are not centered around any particular topic;

- There are no signs of user engagement (no comments or social shares);
- There are no real author bios;

- There are no contact details.

Online reviews

Most probably, there are hundreds of posts online written about things
related to your business. Quite often, a review of your product, company,
or service is a win-win. The blogger gets an idea for a new post that might
be useful to the blog readers, and you get quality links (as well as exposure
and additional traffic). Besides, other bloggers will see the review, and some
of them may want to write about your business, too. Once you've found
bloggers that are willing to write about you, make sure you collaborate with
them: send in a clear explanation of what you do and how you do it, help
with visuals and design (logo, pictures, etc.), and provide product samples if
needed.

Bloggers often publish comparison reviews. A comparison that you feel
could include your product or service can be a good spot for a link.You can
also look for outdated reviews of products or services that are similar to
yours. These can be great places for backlinks: the page’s author may be
willing to update the copy with a description of your product and a link to
your site.

Commenting

Industry blog posts and news articles can often offer opportunities to raise
brand awareness by jumping in to the comments to share your content or
information about your products/services. However, make sure you are
careful enough not to look spammy; remember that your comments should
look natural and bring some value to the table rather than shamelessly
advertise your brand.
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Giveaways

Giveaways can be great for brand exposure and link building. Almost in any
industry, there are popular blogs and resources that run competitions and
giveaways to boost user engagement and get some extra traffic.

Offering your product or service in a giveaway is a win-win - the platform
organizing the giveaway gets something to offer, and you get brand
exposure and links from a reputable source.

Forums

Topical forums can be great spots for links and raising brand awareness.
Like with commenting, it's important to keep your posts on forums natural
looking and bring value to the table instead of purely promoting your
product and stuffing your posts with links.

Links Pages

A lot of sites have useful resources pages. If you choose this technique,
make sure to avoid link directories created purely for link exchange. You
can easily spot such pages: typically, they're full of all kinds of links that are
not related to a single topic, and can often include hundreds of links. Look
for non-spammy links pages that only include resources on a certain topic.

Yellow pages, business directories, etc

This method is more applicable to brick-and-mortar businesses —
make sure you don’t miss out on this opportunity if you are one. Find
local business directories, chamber of commerce listings, and business
association websites: these are good places to have links from. As a
tangible bonus, these links will bring you some extra traffic, too!

Topical blogs

One of the most effective strategies is finding industry blogs that cover
topics related to your business, and reaching out to them asking to feature
your product or service in their posts. You can either find some of their
existing posts where you believe a mention of your product could be
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included, or suggest mentioning it in a future post. Mind that such

opportunities can be paid or imply that you offer something in return to the

blogger, just like with giveaways.

This method also lets build relationships with authors that can grow into

lasting partnerships.

= Competitor backlinks

Uncovering the link profiles of your top ranking competitors is perhaps one

of the most effective link building tactics. Looking at a successful
competitor’s links lets you easily spot hundreds of potential link

opportunities of all kinds - reviews, blog posts, forum threads, and what

not.

| Step 2: Discover quality link opportunities

Now that you know which research methods you'd like to use for your link

prospecting, it's time to get down to the actual search.

How-to: 1. Run the search in LinkAsssistant. Create a project for your site in
SEO PowerSuite’s LinkAssistant and hit #% e . Select a method you'd like to
use and click Next.

iLink Prospects Backimks Rankisg Facions +
Fe ) ;‘o:.-'::“ ':t:: add ,’:J' Update =t Wity s
& ) Tags oes
| 1 -
2 hik a Step 1: Select Prospect Search Mathod

mori- PIease S4ec whal hipd of Ak poSpects you'd Bke LinkAssiant 1o 5 eaich 100 30d pick I Coenes ponding method Beliw. E&ch of P
,g Memoas oBared here hes you chances io ind some new ink Suiling opporunibes Fou'd never Pought about

(270 Links Pages

r— Links Submission forms Directedien

ol Topical Blogs

5 mod  Find blogs that cover your industry and are likely to post
6 =Y about your products or services.

17 hiig

18  hitpitall Your Backlinks Cusiom Search

% r L1
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At Step 2, enter your keywords and select the search engine you'd like to search
for link prospects in. For keywords, use industry-related terms - both generic
and long-tail - and even your competitors’ brand names. If you feel you could use
some keyword ideas from Google AdWords’ Keyword Planner, click Get keyword

suggestions.

Right below, select a search engine you'd like to look for prospects in, and hit
Next.

Link Proapacts Backbnks Ranking Factons -
Lk far P
® Prospecis 'L-'!-AI Asd [-:-:I Update - B Emad ") Verity - . L m
| &3 Fired Link Prospects =
F] - n! hﬁr T Motes
HpilS88  Step 2: Enter Your Keywords 2016
2 g og Please ander ang or Several search lerms thal are relgvant to your busingss, Use your main keywords (e words thal your 2015
3 higi-g0f  potential cients are Moy B0 fypa In SeSch @ngings when logidng for what you offer) and somie words that describe relevant S0E
products. For examgle, | you sell catfogd, you might knok for prospedis using the tenm “catfood”, as well 35 “cal heallh™
4] nigiionn E ' s : : z FECY I
5 hip#i0ga 2015
§ hipiiiom  Emier keyword(s) or key phrase(s) {one eniry per line): o Gt keyword suggesions 2016
7 him 16
cial medka markedng o
B hij cial medka 1ools 2016
i hitp nrand managerneant 2016
10 hipW2113  repulabion managemsen 2018
1 n social seling 2018
12 hip 2016
13 hifpoiddes 2015
14 hHEiT2s  Searchengine | Google USA) - b
15 hipi2dss _ 1 8% Al Search Engines | st i ik ; 2018
16 hHpe202 ¢ tigs 1 o BE ysa 2018
17 hilp = G Google b oy o i 2018
18 hitpotamod i, 10 1 5 Googls Advanced Search 2018
19 hiip iy I angus 2018
20 hitpitaudid K vanoct Enatée expert options (2018
21 hitpiausg 2015
22 PPASUER  iing Help | B Manage search engines ) | Canced g
43 hap L 201E
24 Free SEC Friendly Direclory @@ .. Free SE0 Friendly D Sand link requ 201

Hang on while LinkAssistant is looking for link prospects and collecting their
contact email addresses. Once the search is complete, select the prospects to
add to your project (you can keep all selected for now) and click Finish.

2. Check the value of potential links. To see how reputable your prospects
are, switch to the Ranking factors tab, select all records in your workspace, click

@ Update , and select Update ranking factors. Choose factors you'd like to
update to determine the quality of the potential link (like PageRank or Moz's PA/
DA, Alexa rank, Domain age, or all kinds of social signals) and hit Next.
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Link Prospects Backlinks Ranking Factors +

Look fior F i, -+, i : n
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i hEn ;

2 nmpvoa  Step 1. Select Ranking Factors

Please choose which of your preferred search engines factors you would like fo check now
o

-
6 NPT cajectall Select none
2 Selacted Ranking Factor
Alexa Rank
Dormain IP
Diomain Age
Pages ingexed in Google
Domain's popularity on Facebook

Domain's mentons on Twitlar

SIS S]] 5] 1K [

S w @ - @ W

Domain's Goaagle +1'

11 o Page’s popularity on Facetook
16 hapay
.| = Add More Ranking Factors
Al

Examine the stats and pick the top prospects. Delete the ones that you decided
against by right-clicking them and hitting Remove link partners.

| Step 3: Get in touch with link prospects

Now that you have a list of pages you'd like to get links from, it's time to contact
the potential partners you found. Follow the steps below to learn how to
automate the process and maximize the efficiency of your outreach.

How-to: 1. Customize email templates. In Preferences -> Email Management
-> Edit Mail Templates, you'll find a bunch of ready-made templates that you can
customize. Pick a template that suits your niche and the nature of your request
(eg. Guest Posting Inquiry), and hit # to add some details about your website
and business to make the email more personal and engaging. You can also
create your own templates from scratch - just hit (+) to do that.

2. Email potential partners. Select the partners you'd like to contact (make sure

you select partners that belong to the same partner group). Click Email , pick
the email template you'll send out to this group, and hit the OK button.
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P B3 Outbex
= Send - Mail template Backlink (Reciprocal Link) Request E
= Edit

] Pariner Emal = Partner Domain

negd-websiies-seo.nmi

From: Marketing Team <marketing@link-assistant com=
Ta: B e ST

Subject  Link Exchange Request

Hi,

I it looks like your site mentions our company. Would you mind
linking back ©o wus?

Beat regards,

| Step 4: Manage your links

Keep an eye on the links you've built as your link profile keeps growing.
Remember to regularly check that your links are in place, have the right anchor
text, and don't get under a Nofollow tag.

How-to: Verify links. To check on the links you've built, select them in your
LinkAssistant project and hit verify . Select Scan only current page and hit Next.

@Lnukhr Generate 4 Add W Remove
Partners Directory E Verify - # fdit € Update -

Inchud... Partner Domain Backlink Page Verification Passed Page PR (Backlink)

= aki n &l n
Verify that link partners are still linking back

® @9
Step 1: Backlink Verification Settings

Please choose how many clicks deep you would like to check each partner's website. If you don't have the backlink
page specified, the software may search several clicks deep, to find a link pointing to you.

Perform a deep scan:

Flease set limits for the spider, 1o control the process of checking URLs. These settings let you search for backlinks
on several or all pages of the partner's website.

¥

Explore a specified number of clicks deep from the starting point. s
Scan a specified number of web pages linked from the starting point. 20 =
No scan depth limits at all! (This may REALLY take a while.)

Check specified pages only:

Choose this option if you want to check only the backlink pages that you have recorded in LinkAssistant. If the links
are mot found on these pages, the software won't check any other webpages.

# Scan only current page.

| = = | o= £
i~ - [+-] N LT

:
1_

Cancel
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Once the verification is complete, right-click the header of any column in your
LinkAssistant workspace, select Verification Passed from the list of available
columns on the left, double-click it to add it to the list of visible columns, and hit
OK.

Workspace Name:  All partners

Available Columns: Visible Columns:

Entrance Date #

Anchor Text (Link to Partner) -  Partner Domain Colurmn Width:
Image URL Backlink Page

T T T 72 Partner Email

Contact Name

[P P P cc| Status

Domain IP (Pariner) Include In Link Directory

Ml ie BB (o T

« Shrink columns to fit screen

Click this button to add a new filtering condition

In the Verification Passed column, examine the verification status of each of your
partners. Look out for links that come back with a No status (these links are no
longer found on the backlink page), get under a Nofollow tag, or have wrong
anchors. When necessary, contact your link partners right from LinkAssistant (by
selecting the partner in your workspace and hitting Email ) and shoot them a
message explaining your problem or request. Remember to regularly check your
inbox in LinkAssistant’s Email module, and try to promptly respond to partners’
emails.

Remember to regularly check your inbox in LinkAssistant’'s Email module, and try
to promptly respond to partners’ emails.

| Enjoy top rankings!

Congrats - you've set your link building campaign in motion! This is the last
step in our SEO Workflow series, so if you followed the instructions from the
previous guides, you should be starting to see your rankings grow very soon.
Do not forget that that all the work you've done requires maintenance though:
remember to track your rankings in Rank Tracker, regularly check your site
against all kinds of issues in WebSite Auditor, monitor your link profile’s growth
in SEO SpyGlass, and verify individual links in LinkAssistant.

Happy SEQing!
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